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DOUBLE-DECKED  MARKETING  I  Pictured  here  is  a  double-decked  market  basket  that 
shoppers  wheel  around  self-service  stores.  Filling  these  market  baskets  with  canned 
foods  is  the  purpose  of  the  “tested-idea”  campaign  American  Can  Company  runs 
in  the  magazine,  “Super  Market  Merchandising”.  These  practical  ideas  on  canned- 
food  selling  help  super  market  managers  move  more  of  the  foods  you  pack. 


AMERICAN  CAN  COMPANY 

2  3  0  PARK  AVENUE,  NEW  YORK,  N.  Y. 


CLEAN  CANS 


.  .  .  ARE  ESSENTIAL 


WITH  COVER 
REMOVED 


COMPLETE— 
INSTALLS  IN 
ANY  CAN 
LINE. 


Progressive  canners 
are  discarding  old 
methods  of  washing 
and  are  getting  their 
cans  cleaner  by  using 
modern,  scientific, 
speed  machines.  Thus, 
they  maintain  quality 
and  cut  down  operat¬ 
ing  costs. 


Power 


Plants 


UNIVERSAL  CAN  WASHER 

Inverts  the  cans  and  washes  them  with  both  water 
and  steam.  Gets  rid  of  all  the  dust,  dirt,  bacteria  and 
other  impurities  that  collect  in  cans  during  shipping 
and  storage  and  turns  them  out  scrupulously  clean 
and  sterile.  Will  not  jam,  dent  nor  injure  cans  in  any 
way.  Capacity  200  cans  or  more  per  minute.  Adjust¬ 
able  for  all  sizes  from  2"  to  414"  diameter,  2"  to  IVz" 
height. 

SEND  FOR  SPECIAL  CIRCULAR 

Valuable  information  on  can  washing  will  be  sent  on 
request — also  full  description  of  this  efficient,  econom¬ 
ical  washer. 

Modern  Canning  Equipment  for  All  Food  Products 


iBBoaiiiaisMHiiiiiaiMi 
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(Sprague-Sells  Division) 

HOOPESTON,  ILLINOIS 

SEND  THE  COUPON  nV  iai 

FOOD  MACHINERY  CORPORATION  ^^soi-t 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  FMC  Universal  Can  Washer. 

□  Your  complete  General  Catalog. 


Illustration  with  sheet  metal  housing. 
Slide  rails  for  belt  take-up  not  shown 


They  are  especially  engineered  to 
meet  every  requirement  for  Viner 
Drive.  Standard  sizes  for  driving 
one,  two,  three,  or  four  viners. 


Incorporated  1924 
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"LET  'EM  EAT  BEANS" 

-  -  -  But  will  they? 

It  has  been  said  that  we  have  plenty  of  foods  and  if  worse 
comes  to  worse,  we  can  let  ‘em  eat  beans,  mush,  fatback — 
but  will  they? 

An  attack  of  gas,  chemicals,  disease  germs  or  fire  can  poison, 
ruin,  render  unfit  for  eating  or  destroy  any  bulk  or  raw  foods.  Pro¬ 
tected  by  a  wall  of  tin  from  all  of  these  outside  contaminations — 
prepared,  convenient,  preserved,  canned  foods  are  ready  under 
all  conditions.  Let  come  what  may,  you've  got  something  good  to 
eat  within  the  can.  Uncle  Sam  recognizes  that  and  it  is  just  one 
good  reason  why 

CANNED  FOODS  ARE  “PREFERRED"  IN  DEFENSE 

Canners,  you've  got  the  job  of  supplying  "Food  for  Defense", 
our  own  American  people,  our  armed  forces,  the  hungry  of  Europe, 
the  World.  Are  you  prepared  to  meet  that  obligation  ? 

Right  now,  when  plant  operations  emphasize  weaknesses  in 
production  lines  and  other  needs,  is  the  time  to  determine  your 
reguirements  for  next  season,  and  to  place  your  orders.  It  takes 
time  to  produce  them  and  your  machinery  or  supply  house  must 
hold  your  orders  to  get  priority  releases  on  materials  to  fill  them. 

ORDER  NOW !  DON'T  DELAY !  BE  SURE  OF  DELIVERY ! 

Contributed  by— 

THE  CANNING  TRADE 
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1,  “What!  No  profit?”  exclaimed 
Canner  K.  K.  Kimball,  looking  at  the 
red  ink  on  his  books.  The  figures  re¬ 
vealed  that  75%  of  his  tomato  pack  was 
selling  below  cost.  The  other  25%  wasn’t 
bringing  in  enough  extra  returns. 


3.  “You  should  be 
coining  money!”  our 
man  told  him.  “The 
raw  tomatoes  you’ve 
been  buying  for  your 
pack  are  top-notch.  The 
trouble  must  be  in  your 
plant  or  packing  opera¬ 
tions.”  It  was. 


2.  “Maybe  Continental  can  help 
me,  ^’said  Kimball  to  his  bookkeeper. 
Straightway  he  phoned  a  Continental 
office.  A  research  representative  flew 
to  Mr.  Kimball’s  assistance. 


This  case  is  typical  of 
hundreds  of  canning 
problems  solved  by 
Continental  every  year. 
Have  you  any  problem? 
Just  call  us  in. 


5.  Tomatoes  went  from  red  to 
black  on  Kimball’s  books.  Only  25% 
of  the  next  pack  was  graded  as  stand¬ 
ard,  30%  was  extra  standard  and 
45%  was  strictly  fancy. . .  real  money 
makers  with  a  black  ink  future. 


*The  facts  of  this  story  are  taken 
from  an  actual  case  history  in 
our  files.  Names  are  necessarily 
fictitious. 


4.  “Your  profits  are  being  peeled 
away,”  our  man  informed  Kimball 
after  inspecting  operations.  “And 
your  hand  fillers  are  bruising  the 
tomatoes.”  He  instructed  the  peelers 
and  fillers  in  the  correct  technique. 
Then  he  suggested  a  little  extra  steri¬ 
lization.  “Now,”  he  said,  “you  should 
have  a  quality  pack.”  It  was. 
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EDITORIALS 


Be  sure  to  read  the  Weekly  Revieiv  this  week — 
Page  15. 

V  /  /AREHOUSE  WAGES — In  order  to  get  this 
\  Y  /  important  matter  to  your  attention  in  the  quick- 
VV  est  time  possible  we  reproduce  here  the  an¬ 
nouncement  by  Colonel  Fleming,  mailed  September  8th, 
received  here  the  9th.  Comment  on  our  part  is  uncalled 
for.  The  Colonel  has  the  happy  nack  of  seeing  things 
clearly,  and  of  stating  them  with  equal  clarity.  Here 
it  is: 

CANNERY  WAREHOUSE  EXEMPTIONS  EXPLAINED 
The  status  of  employees  handling  canned  fruits  and  vegetables 
in  warehouses  was  further  clarified  September  8th  by  General 
Philip  B.  Fleming,  Administrator  of  the  Wage  and  Hour 
Division,  U.  S.  Department  of  Labor. 

Exemption  from  the  overtime  provisions  of  the  law  for  28 
weeks  may  be  claimed  for  cannery  employees  who  handle,  label, 
stamp  and  box  canned  foods  in  plant,  bonded  and  consolidation 
warehourses,  but  the  weeks  selected  by  the  employer  must  be 
the  same  as  those  chosen  for  the  other  cannery  employees, 
General  Fleming  said.  In  addition,  these  employees  must  be 
handling,  labeling,  stamping  and  boxing  only  the  canned  foods 
of  the  one  particular  cannery  by  which  they  are  employed. 

There  are  two  exemptions  from  the  40-hour  week  available 
to  canneries,  each  for  14  weeks  in  the  aggregate.  In  one  [Section 
7  (c)]  the  hours  worked  are  unlimited;  in  the  other  [Section  7 
(b)(3)]  overtime  begins  after  12  hours  a  day  or  56  hours 
a  week. 

The  position  of  the  Division  is: 

The  Sections  7(c)  and  7(b)(3)  exemptions  are  applicable  to 
employees  who  work  in  the  plant  warehouse  of  a  fresh  fruit  and 
vegetable  cannery,  provided  that  the  only  goods  stored  in  the 
warehouse  are  those  which  have  been  canned  in  that  cannery. 
Frequently  in  the  case  of  a  bonded  warehouse,  employees  of 
the  cannery,  which  make  use  of  such  bonded  warehouse  facilities, 
will  label,  stamp  and  box  the  canned  products  of  their  employer 
in  that  warehouse.  Since  employees  of  the  cannery  who  handle, 
label,  stamp,  and  box  canned  foods  in  a  bonded  warehouse 
perform  precisely  the  same  operations  as  those  who  work  in 
the  plant  warehouse  of  a  cannery,  we  believe  that  they  are 
likewise  within  the  Sections  7(c)  and  7(b)  (3)  exemptions.  This 
is  true  whether  or  not  the  bonded  warehouse  is  physically  part 
of  the  canning  establishment.  If  more  than  one  cannery  makes 
use  of  such  bonded  warehouse  facilities,  the  employees  of  each 
cannery  who  label,  stamp  and  box  the  canned  products  of  their 
em  ployer,  will  be  entitled  to  both  exemptions.  The  two  exemp¬ 
li  ns  must  be  taken  for  the  employees  of  any  cannery  during 
til '  same  work-weeks  in  which  they  are  taken  for  the  other 
er  ployees  of  that  particular  cannery. 

V  consolidation  or  central  warehouse  is  one  which  stores  and 
s'!  ns  fresh  fruits  or  vegetables  produced  in  more  than  one 
c,  ining  establishment.  Frequently  there  will  be  consolidated 
ii  a  warehouse  (whether  bonded  or  not)  the  canned  products 
0  several  canneries,  which  are  either  under  the  same  or  different 
n  nagement,  in  order  to  make  up  a  full  carlot  of  goods.  The 
V.  rehouse  employees  are  not  within  the  Section  7  (c)  exemption, 
1  if  the  warehouse  stores  only  canned  fresh  fruits  and  vege- 
t  les  and  no  other  products,  the  employees  are  entitled  to  the 
S’  tion  7(b)(3)  exemption.  The  consolidation  warehouse,  in 
0  ler  words,  is  part  of  the  canning  industry  to  which  seasonal 
e  “inption  has  been  granted.  The  exemption  under  Section  7 


(b)  (3)  may  be  taken  for  the  warehouse  employees  only  during 
the  same  workweeks  in  which  one  of  the  canneries  whose  prod¬ 
ucts  are  being  worked  on,  is  taking  the  Section  7(b)  (3)  exemp¬ 
tion.  In  all,  however,  these  warehouse  employees  are  entitled 
to  only  14  weeks  of  exemption  under  Section  7(b)  (3). 

If  employees  of  any  particular  single  cannery,  which  has  goods 
stored  in  the  consolidation  warehouse,  perform  work  in  that 
warehouse  upon  only  the  goods-  of  such  cannery,  as  for  example, 
labeling,  boxing,  and  casing,  such  employees  are  within  the 
Sections  7(c)  and  7(b)(3)  exemptions  just  as  are  employees 
in  a  plant  warehouse. 

In  some  cases,  a  canner  will  store  in  a  consolidation  warehouse 
the  products  of  two  canneries  and  will  have  his  employees  label, 
stamp  and  box  the  products  of  both  canneries  in  that  warehouse. 
Under  such  circumstances,  the  Section  7(b)  (3)  exemption  alone 
is  applicable  to  these  employees  and  may  be  taken  for  them  only 
during  the  woi-kweeks  in  which  one  of  the  two  canneries,  whose 
products  are  being  worked  on,  is  taking  the  7(b)  (3)  exemption. 
In  all,  however,  these  employees  working  in  the  consolidation 
warehouse,  may  have  only  14  weeks  of  exemption  under  Section 
7(b)(3). 

A  sales  warehouse',  the  work  of  which  is  not  immediately 
related  to  the  operations  of  the  cannery,  is  not  within  either 
exemption  even  though  it  performs  work  for  only  one  cannery. 

IN  REVERSE — Some  drastic  measures  have  been 
resorted  to  during  the  past  eight  or  nine  years — since 
the  great  depression — ^to  “restore  business,”  but  as  a 
matter  of  fact  to  restore  the  value  of  the  dollar.  But 
the  thing  that  burned  everyone  up,  apparently,  was  the 
killing  of  pigs,  which  happened  in  but  one  year,  and 
secondly  the  payment  for  not  growing  crops,  still  in 
progress.  We  pronounced  it  a  paganish  insult  in 
return  for  the  bounty  of  a  kindly  Providence ;  but  you 
all  know  that  the  farmer  and  his  products — incidentally 
the  foods  upon  which  we  had  to  depend — were  in  a 
state  of  deplorable  depression,  with  the  farms  running 
down  because  of  the  lack  of  money  to  properly  retain 
the  fertility,  and  the  products  selling  on  the  market 
at  a  quarter  of  their  actual  cost  to  raise,  and  fore¬ 
closures  were  rampant.  There  was  no  use  appealing 
to  the  public  to  raise  its  prices  at  retail,  so  as  to  reim¬ 
burse  these  food  producers:  “why  pay  10c  per  lb.  for 
pork  when  we  can  buy  it  for  3c  ?  Let  the  farmer  look 
out  for  himself.”  The  one  single  argument  that  appeals 
to  the  public  is  the  dollar.  So  a  scarcity  in  pork  had 
to  be  quickly  created,  and  the  price  forced  up  by  such 
scarcity.  Similarly  with  wheat  and  other  crops,  over¬ 
produced  we  grant  you,  but  necessary  to  our  lives ;  and 
so  acreages  were  reduced,  and  the  reducer  paid  for  not 
planting.  All  of  which  is  not  complimentary  to  us  as 
a  nation.  But  it  has  returned  prosperity  to  our  great 
farming  population,  representing  50  per  cent  of  our 
economic  structure,  whereas  had  it  been  left  to  old 
Supply  and  Demand  the  answer  would  have  been 
worked  out,  but  there  would  have  been  no  pork  and 
no  farms  left  to  produce  our  foods! 

(Please  turn  to  page  20) 
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CANNED  TOMATOES  WANTED 


The  following  letter  from  the 
Federal  Surplus  Commodities 
Corp.,  U.  S.  D.  A.,  explains  away 
the  rumors  that  the  Government 
had  stopped  buying  canned  toma¬ 
toes,  and  would  not  want  nor  take 
the  15  million  extra  cases  as  early 
promised.  You  will  note  that  they 
merely  hesitated  a  short  period 
until  they  could  see  more  clearly 
the  exact  situation  on  canned  toma¬ 
toes,  and  the  crops  needed,  and  that 
they  are  now  back  in  the  market,  in 
a  manner  that  ought  to  make  it 
easy  for  any  tomato  canner  to 
tender  amounts  of  canned  tomatoes 
in  grades  B  or  C,  at  his  own  prices. 
They  even  go  further  and  will 
grade  your  pack  upon  submission 
of  samples,  if  you  are  uncertain  as 
to  its  quality.  Offers  will  be  ac¬ 
cepted  every  Tuesday  beginning 
September  16th,  until  December 
31st,  for  delivery  within  60  days 
from  acceptance  of  offer.  This  does 
not  mean  that  you  must  wait  until 
Tuesday  to  fill  out  the  blanks  which 
have  been  sent  you.  You  may  make 
your  tenders  any  time  you  are 
ready,  and  as  often  as  you  feel  you 
will  have  the  goods  ready,  from 
now  until  the  end  of  tomato  can¬ 
ning  time. 

And  let  us  urge  you  to  notify  the 
FSCC  if  you  are  unable  to  make 
any  tenders,  stating  in  plain  truth 
the  reason  you  have  not  the  goods 
to  offer.  This  will  keep  you  from 
being  placed  in  the  position  of  a 
slacker,  as  if  you  did  not  wish  to 
sell  the  Government. 

And  one  more  reminder,  before 
we  give  you  the  official  letter  and 
announcement ;  remember  every 
can  furnished  may  act  as  a  silent 
salesman  to  build  up,  or  to  tear 
down,  an  export  business  in  canned 
tomatoes  that  may  prove  a  very 
welcome  relief,  if  not  positive 
booster,  to  the  canned  tomato  in¬ 
dustry  after  this  war  is  over. 
Every  can  received  in  conquered  or 
strafed  Europe  will  come  now  as 
a  blessing  from  heaven  by  these 
suffering  people,  and  they  will  not 
forget  them  when  the  storm  has 
passed,  and  times  again  become 
normal.  It  presents  the  greatest 
chance  for  advertising  imaginable. 


So  make  them  good,  make  them 
real  representatives  of  our  unex¬ 
celled  canned  tomatoes — and  all 
other  canned  foods  furnished  under 
similar  conditions — ^the  kind  that 
will  win  lasting  friends.  And  here 
are  the  official  papers: 

UNITED  STATES  DEPARTMENT  OF 
AGRICULTURE 

Federal  Surplus  Commodities  Corporation 
Washington,  D.  C. 

September  6,  1941. 

To  All  Tomato  Canners: 

In  an  endeavor  to  keep  canners  in¬ 
formed  as  to  the  Department  of  Agri¬ 
culture’s  canned  tomato  purchase  opera¬ 
tions,  we  believe  it  appropriate  at  this 
time  to  review  certain  aspects  and  to 
discuss  the  current  situation  with  regard 
to  the  program. 

In  a  press  release  isued  April  17 
following  the  conference  in  Washington, 
which  was  attended  by  canner  repre¬ 
sentatives,  the  Secretary  of  Agriculture 
requested  an  expansion  in  the  production 
of  tomatoes  for  canning  during  the  1941 
season  by  50  per  cent  in  order  to  produce 
an  extra  15  million  cases  of  canned  toma¬ 
toes  for  probable  increased  domestic  and 
export  needs. 

At  the  Washington  conference  with 
canners  it  was  officially  indicated  that,  if 
the  desired  acreage  was  planted  and  ex¬ 
cessive  yields  materialized,  the  volume 
purchased  would  be  increased  accord¬ 
ingly.  On  the  other  hand,  if  growers 
were  unable  to  plant  the  additional  acre¬ 
age,  or  if  yields  were  low  and  the  re¬ 
moval  of  such  a  quantity  would  unduly 
shorten  our  domestic  supply,  it  was 
stated  that  a  lesser  quantity  would  be 
purchased. 

According  to  the  Department  of  Agri¬ 
culture  crop  report,  the  estimated  1941 
planted  acreage  of  tomatoes  for  canning 
was  only  14  per  cent  greater  than  the 
1940  harvested  acreage.  Also,  unfavor¬ 
able  weather  conditions  reduced  prospec¬ 
tive  yields  in  important  producing  areas 
with  the  result  that  the  report  for  can¬ 
ing  tomatoes,  released  August  26,  indi¬ 
cates  an  increase  of  6  per  cent  over  last 
year’s  harvested  production. 

In  view  of  the  general  situation,  the 
Federal  Surplus  Commodities  Corpora¬ 
tion  is  adjusting  its  purchasing  plans  in 
keeping  with  the  indicated  supply  of 
canned  tomatoes.  This  adjustment,  how¬ 
ever,  is  subject  to  such  later  revision  as 
changing  crop  conditions  may  warrant. 
Fortunately,  the  availability  of  other 
foods  and  other  tomato  products,  such  as 
paste  and  puree,  which  are  being  pur¬ 
chased,  makes  this  adjustment  possible. 

The  program  announced  April  17  indi¬ 
cated  that  the  Federal  Surplus  Commodi¬ 


ties  Corporation  would  promptly  asl 
canners  to  submit  offers  to  deliver  cannec 
tomatoes  after  the  new  pack  was  com 
pleted.  The  announcement  also  stated 
“In  order  to  assure  the  greater  supply 
of  tomatoes  necessary,  the  F.S.C.C.,  ir. 
considering  bids,  will  make  allowance 
for  increases  of  from  $2.75  to  $3.00  per 
ton  over  1940  contract  prices  to  growers.’’ 

•  We  have  since  accepted  offers  at  can¬ 
ners’  own  bid  prices  for  nearly  2,680,000 
cases  at  prices  sufficiently  above  the  then 
existing  market  to  permit  purchases  of 
raw  tomatoes  from  growers  at  the 
increased  price. 

Since  this  purchase  announcement,  the 
market  for  the  normal  commercial  sales 
has  advanced  fully  15  cents  per  dozen 
for  standard  2’s.  This  increase  in  selling 
price  is  equivalent  to  a  rise  in  the  value 
of  tomatoes  for  canning  of  from  $8  to 
$10  per  ton.  Furthermore,  this  advance 
is  not  based  wholly  on  the  price  of 
canned  tomatoes  on  April  17,  but  the 
level  of  prices  that  has  prevailed  for  the 
last  three  years.  The  Department  be¬ 
lieves  that  the  rise  in  selling  prices  is 
ample  to  permit  canners  to  pay  growers 
the  increased  price  for  tomatoes  as  well 
as  to  cover  other  possible  increases  in 
costs  of  canning. 

In  order  to  protect  the  interests  of 
growers  and  provide  an  outlet  for  any 
canner  who  has  excess  canned  tomatoes, 
the  Federal  Surplus  Commodities  Corp¬ 
oration  is  again  requesting  the  submis¬ 
sion  of  offers  of  canned  tomatoes. 

The  following  offer  form  provides  for 
the  submission  of  information  in  regard 
to  grower  prices  of  raw  tomatoes.  In  the 
event  you  do  not  submit  bids,  it  will  be 
appreciated  if  you  use  the  attached 
separate  statement  in  promptly  provid¬ 
ing  this  information.  County  AAA  Com¬ 
mitteemen  are  being  asked  to  provide 
similar  material. 

Sincerely  yours, 

E.  W.  Gaumnitz,  Vice-President, 
Federal  Surplus  Commodities 
Corporation 

UNITED  STATES  DEPARTMENT 
OF  AGRICULTURE 
Federal  Surplus  Commodities  Corporation 
Washington,  D.  C. 

September  6,  1941. 

CANNED  TOMATOES— 
ANNOUNCEMENT  No.  FSC-203 

The  Federal  Surplus  Commodities 
Corporation  announces  that  it  contem¬ 
plates  the  purchase  of  quantities  of 
canned  tomatoes  from  canners.  Offers 
for  the  sale  of  this  product  will  be  re¬ 
ceived  on  Tuesday,  September  16,  1941, 
and  on  each  Tuesday  thereafter  until 
further  notice,  but  not  later  than  Decem¬ 
ber  31,  1941. 

You  are  invited  to  submit  an  offer  foi 
the  sale  of  canned  tomatoes  for  delivery 
within  sixty  (60)  days  from  the  date  of 
acceptance  of  your  offer,  subject  to  the 
following  terms  and  conditions: 

1.  Offers  shall  be  submitted  on  Form 
FSC-1614  Canned  Tomatoes — offer  of 
Sale,  Copies  of  which  are  enclosed. 
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2.  Offers  shall  be  for  any  quantity 
No.  2,  214  and  10  size  cans  of  canned 
„omatoes  meeting  the  requirements  of 
Grades  B  or  C,  as  defined  in  “U.  S. 
;:3tandards  for  Grades  of  Canned  Toma¬ 
toes,”  effective  April  1,  1941. 

3.  It  is  understood  that  samples  drawn 
^'or  inspection  will  be  furnished  without 
:ost  to  the  FSCC.  Approximately  12 
cans  per  1,000  cases  of  No.  2  or  No.  214 
size  cans  and  5  per  1,000  cases  of  No.  10 
size  cans  will  be  needed  for  each  inspec¬ 
tion,  provided  lots  are  of  adequate  size 
and  uniformity. 

4.  Offerers  are  requested  to  state  in 
paragraph  3  of  the  offer  form  a  daily 
rate  of  delivery  effective  during  the  60- 
day  delivery  period  named  by  the  offerer. 
This  provision  is  made  in  order  that 
FSCC  shipping  orders  may  be  geared  to 
each  offerer’s  capacity  to  deliver.  Please 
give  careful  consideration  to  this  item  as 
prompt  delivery  will  be  expected  after 
issuance  of  the  notice  to  deliver  during 
the  sixty-day  delivery  period  specified. 

5.  Canned  tomatoes  to  be  delivered 
shall  be  packed  in  new  solid  fiber,  wooden 
or  wirebound  wooden  cases,  acceptable  to 
the  FSCC  and  to  common  or  other  domes¬ 
tic  carriers  for  safe  transportation  at  the 
lowest  rates  in  effect.  Such  cases  will 
be  acceptable  to  the  FSCC  provided  they 
meet  the  attached  specifications  for  con¬ 
tainers,  and  shall  be  described  in  the 
offer  form  in  terms  of  “FSC  Types.” 

6.  Payment  for  canned  tomatoes  de¬ 
livered  to  FSCC  will  be  made  as  soon  as 
practicable  after  a  connect  claim  on  form 
approved  by  FSCC  is  submitted  for  each 
shipment.  If  claim  is  properly  prepared, 
payment  may  be  expected  within  twenty 
days  after  receipt  of  such  claim.  In¬ 
structions  for  preparing  claims  and 
approved  specimen  forpis  will  be  trans¬ 
mitted  to  successful  bidders  at  time  of 
acceptance  of  offers. 

7.  Offers  shall  be  submitted  in  an 
original  and  three  signed  copies  on  Form 
FSC-1614.  All  offers  must  be  in  the 
hands  of  the  Purchasing  Agent,  Federal 
Surplus  Commodities  Corporation,  Wash¬ 
ington,  D.  C.,  on  or  before  10:00  A.  M., 
E.  S.  T.,  each  Tuesday  beginning  Sep¬ 
tember  16,  1941. 

3.  Offers  shall  be  subject  to  acceptance 
by  FSCC,  in  whole  or  in  part  as  to  any 
lot  offered,  by  a  telegram  of  acceptance 
filed  at  Washington,  D.  C.,  not  later  than 
mMnight  the  Friday  following  the  date 
0!  receipt  of  offers. 

One  set  of  offer  forms  (4  forms  per 

O  are  enclosed  with  this  announce- 
r  -"nt.  Two  additional  sets  will  be  sent 
1  regular  mail.  Interested  canners  may 
Oi  iain  an  additional  supply  of  offer 
1  ms  upon  request. 

'urther  details  with  respect  to  this 
I  cchase  may  be  obtained  by  communi- 
c  mg  with  the  Washington  office. 

H.  C.  Albin, 

Chief,  Purchasing  Division 
Federal  Surplus  Commodities 
Corporation 

I’elephone:  Republic  4142,  Extension 
4  ,8  (Washington,  D.  C.). 


THE  CORN  CANNERS’  BIDS 

A  Statement  by  Wilbur  C.  Carlson 
Corn  Canners’  Service  Bureau 

Statements  concerning  the  response 
which  corn  canners  gave  to  the  recent  re¬ 
quest  for  canned  corn  for  Army  require¬ 
ments  indicate  disappointment  in  several 
quarters  as  to  industry  cooperation. 

Rather  than  condemn  an  industry,  it 
might  be  best  to  review  what  took  place 
and  change  condemnation  to  commen¬ 
dation. 

First  of  all,  the  request  for  bids  came 
into  the  hands  of  the  industry  at  a  time 
when  many,  if  not  most,  corn  canners 
were  so  intensely  concerned  over  their 
production  that  correspondence  from  any 
and  all  quarters  often  times  went  un¬ 
attended  for  days  and  weeks,  and  during 
a  period  when  crop  conditions  in  many 
areas  were  at  such  a  critical  stage  that 
pack  potentials  were  very  unfavorable. 

To  this  can  be  added  the  fact  that  only 
a  mere  handful  of  corn  canners  has  ever 
paid  attention  to  any  kind  of  Government 
bids.  Then,  too,  the  receipt  of  four  sets 
of  bids  each  23  pages  long,  might  be 
added  as  another  consideration  in  en¬ 
deavoring  to  calculate  the  extent  of  co¬ 
operation  to  be  anticipated. 

Add  to  all  of  this  the  fact  that  the 
warehouses  of  the  Nation  had  been  and 
were  bare  of  corn,  and  the  resultant  run 
on  corn  canners  by  distributors  for  book¬ 
ings  was  going  on  at  historical  propor¬ 
tions.  To  top  it  off,  a  pack  which  had 
looked  as  if  it  were  reaching  toward 
30,000,000  cases  fell  off  due  to  extremes 
in  weather  to  the  point  that  reductions 
of  from  five  to  seven  million  cases  were 
being  mentioned. 

In  the  face  of  all  this,  what  happened 
at  the  opening  of  bids  on  August  20th? 

One  hundred  and  three  bids  were 
received. 

It  is  doubtful  if  more  than  ten  of  the 
canners  represented  among  the  bidders 
had  ever  made,  thought  of  making,  or 
even  looked  at  Government  bids  before 
the  request  in  question  came  to  them. 

In  the  103  bids  made,  almost  three- 
quarters  of  a  million  cases  of  corn  were 
offered. 

Then,  disappointment  has  been  voiced 
at  the  nature  of  the  bids.  Why,  is  hard 
to  understand.  It  is  known  that  many 
canners  who  had  bid  made  their  bids  on 
the  basis  of  fancy  corn  because  that’s  all 
they  packed.  This  was  particularly  true 
in  the  bids  on  whole  kernel  corn.  And 
why  shouldn’t  it  be? — ^there  are  many 
factors  in  the  industry,  including  large 
canners,  small  canners,  distributors  and 
consumers  who  openly  state  that  there 
is  no  such  thing  as  extra  standard  whole 
kernel  corn — there  being  but  two  types — 
good,  and  poor.  Be  that  as  it  may,  many 
corn  canners  bid  on  whole  kernel  corn 
on  a  fancy  whole  kernel  corn  basis. 

Now,  it  is  known  that  500,000  cases  of 
corn  were  accepted  as  a  result  of  the 
bids — many  on  the  basis  of  the  quotations 
made,  others  through  negotiations  with 
bidders.  Statements  to  the  effect  that 
less  coim  was  obtained  are  untrue. 


If  all  canners  who  made  a  bid  had  an 
opportunity  to  negotiate,  and  alter  prices 
to  a  point  of  Government  acceptance, 
every  canner  who  bid  undoubtedly  would 
adjust,  and  much  more  corn  would  be 
obtained. 

More,  too,  it  should  be  made  known 
that  many  canners,  while  offering  only 
small  lots  of  corn,  indicated  on  their  bids 
that  they  were  reserving  larger  quanti¬ 
ties  should  the  Army  choose  to  request 
further  supplies.  One,  for  instance,  bid 
on  5,500  cases  but  advised  that  30,000 
cases  more  were  reserved.  Such  condi¬ 
tions  were  made  necessary  because  of 
conflict  between  state  and  federal  labor 
regulations.  This,  too,  could  be  classed 
with  the  corn  for  which  negotiations 
were  made. 

Until  such  negotiations  have  6een  com¬ 
pleted,  and  until  the  complete  results  are 
known,  no  one  is  justified  in  condemning 
the  industry.  Particularly,  when  it  is  a 
fact  that  some  areas  of  the  industry  did 
respond  wholesomely  and  to  complete 
satisfaction. 

Corn  canners  still  are  willing  and 
anxious  to  continue  their  good  response 
and  cooperation.  Typical  of  this  is  the 
following  quotation  from  a  canner,  dated 
September  5th: 

“Got  a  notice  from  the  Army 
several  days  ago  that  our  bid  was 
accepted.  Should  they  decide  to 
have  additional  corn,  I  will  be  glad 

to  go  to  work  in  ( . )  all  I  can  to 

see  that  our  state  bids  their  full 
share.” 

80  PER  CENT  OF  ARMY  PRESERVES  IN 

NEW  TYPE  “ARMY  JARS” 

Invitations  for  bids  on  over  9,000,000 
pounds  of  jams  and  preserves  for  the 
supply  of  the  Army  during  the  fourth 
quarter  of  1941,  as  asked  by  the  Quarter¬ 
master  Depot,  Jersey  City,  called  for 
3,600,000  of  the  new  2  pound  “Tabl-serv” 
Preserve  jars  designed  in  collaboration 
with  Quartermaster  Corps  officers  by  the 
National  Preservers  Association  and  the 
Glass  Container  Association.  This  Army 
jar  was  approved  last  April  as  a  con¬ 
tainer  for  Army  purchases  of  Jams  and 
Preserves  and  has  been  ordered  in  in¬ 
creasing  quantities  during  recent  months. 
The  invitations  called  for  prices  on  equal 
quantities  of  Blackberry,  Pineapple, 
Peach,  Red  Cherry,  Red  Raspberry  and 
Strawberry  Jams  and  Preserves,  about 
80%  of  which  was  asked  for  in  the  new 
type  of  jar. 

COAST  CANNERS  HEARING 
SEPTEMBER  30th 

The  Canners  League  of  California,  in¬ 
cluding  37  canning  concerns  and  19  of¬ 
ficers  and  directors,  was  arraigned  re¬ 
cently  in  the  Federal  Court  at  San  Fran¬ 
cisco,  Calif.,  on  indictments  charging 
price  fixing.  Hearings  will  be  held  on 
September  30.  The  American  Can  Com¬ 
pany  entered  two  motions,  a  demurrer 
to  the  indictment,  which  was  sought  by 
the  anti-trust  division  of  the  Department 
of  Justice,  and  a  motion  to  quash  the 
indictment. 


IE  CANNING  TRADE  •  September  15,  1941 


7 


VITAMIN  A  CONTENT  IN  PICKLES 


Actual  Increase  in  the  Vitamin  A  Content 
During  Salting  and  Curing  Cucumbers  for 
Pickles  is  Real  and  not  Apparent — Animal 
Experiments  are  Proving  Chemical  Analysis 

AFTER  A  WAIT  of  eight  months  to 
allow  the  chemists  to  re-check  the  re¬ 
search  work  sponsored  by  the  National 
Pickle  Packers  Association,  word  comes 
from  Dr.  F.  W.  Fabian,  Research  Pro¬ 
fessor  of  Bacteriology,  at  Michigan 
State  College,  East  Lansing,  and  Con¬ 
sultant  for  the  Association,  that  the 
bioassays  so  far  are  proving  the  chemical 
analyses,  indicating  that  what  was 
learned  last  year  in  the  research  work 
is  now  doubly  proven.  It  will  be  recalled 
that  at  the  Annual  Meeting  in  January 
it  was  announced  that  in  the  experiment¬ 
al  work  there  was  found  to  be  an  ap¬ 
parent  increase  in  the  vitamin  A  con¬ 
tent  during  salting  and  curing  of  cu¬ 
cumbers.  This  increase  now  seems  to 
be  real  and  not  just  apparent,  revealing 
something  new  in  the  scientific  world. 

In  his  letter  to  Secretary  Miller,  Dr. 
Fabian  says:  “The  research  work  is 
progressing  very  nicely.  I  spent  several 
hours  with  the  chemists  doing  the  work. 
The  animal  experiments  were  checking 
the  chemical  analysis  so  far,  which  means 
that  the  increase  in  vitamin  A  content 
is  real  and  not  apparent.  In  other 
words,  there  is  an  actual  increase  in  the 
vitamin  A  content  during  salting  and 
curing.  This,  of  course,  will  be  good 
news  to  pickle  men.  This  is  also  some¬ 
thing  new  in  the  scientific  world.  There 
has  been  only  one  other  case  reported 
similar  to  this.” 

Dr.  Fabian  announced  his  intention  of 
following  the  work  right  up  to  the  finish 
and  of  cooperating  with  the  National 
Pickle  Packers  Association  in  its  en¬ 
deavor  to  launch  at  an  early  date  a  com¬ 
prehensive  publicity  campaign  and  a 
drive  for  membership.  At  the  July  meet¬ 
ing  of  the  Board  of  Directors,  in  antici¬ 
pation  of  Dr.  Fabian’s  announcement  and 
in  view  of  the  activities  to  be  under¬ 
taken  in  connection  with  its  revelations. 
President  F.  Olney  Brown  stressed  the 
importance  of  two  standing  committees 
— Membership,  and  Research  and  Pub¬ 
licity — to  assist  the  Board  in  carrying 
on  the  work  of  the  Association  towai’d 
increasing  the  consumption  of  pickles. 
The  following  committees  were  ap¬ 
pointed  : 

Research  and  Publicity  —  Lewis 
Sherman,  Chairman;  A.  P.  Cates  of 
North  Carolina;  Lewis  Hirsch  of  Ken¬ 
tucky  ;  Alex  Rogers  of  Illinois ;  Charles 
Walker  of  Michigan. 

Membership — C.  J.  Sutphen,  Chair¬ 
man;  John  Miller  of  Alabama;  L.  H. 
Bond  of  Wisconsin;  William  H.  Knox 
of  Michigan,  Leo  Guggenheimer  of 
New  York;  M.  E.  Waggenheim,  Sr., 
of  California. 

At  the  meeting  of  the  Board  of  Direc¬ 
tors,  August  19,  the  Secretary  presented 
a  suggested  inter-locked  Program  of 
Publicity  and  Increased  Membership,  to 
be  undertaken,  as  soon  as  funds  are 


available,  for  the  purpose  of  increasing 
the  consumption  of  pickles  and  of  doubl¬ 
ing  the  membership.  He  reported  he  had 
formulated  it  after  a  study  of  the  ser¬ 
vices  of  the  Association  and  after  a 
number  of  interviews  with  members, 
with  representatives  of  Retail  Grocers 
and  of  Trade  Journals,  and  with  Dr. 
Fabian. 

The  discussion  which  followed  brought 
out  a  number  of  additional  angles  and 
numerous  valuable  suggestions.  The 
Board  then  instructed  the  Secretary  to 
develop  his  outline  of  the  plan,  incorpo¬ 
rating  in  it  the  suggestions  arising  from 
the  discussion,  and  visualize  it  in  a 
series  of  charts  all  to  be  presented  to  a 
joint-meeting  of  the  Board  of  Directors, 
the  Membership  Committee  and  the  Re¬ 
search  and  Publicity  Committee,  to  be 
held  on  Tuesday,  September  23,  the  day 
immediately  preceding  the  Fall  Meeting 
of  the  Association.  The  action  and 
recommendations  of  this  joint-meeting 
will  be  presented  to  the  meeting  of  the 
full  association  the  next  day. 


THE  CRAB  MEAT  INDUSTRY 

From  United  States  Tariff  Commission 
Washington 

The  Tariff  Commission  announces  that 
the  President  has  approved  its  report  on 
the  differences  in  costs  of  production  of 
canned  and  fresh  crab  meat  in  the 
United  States  and  in  the  principal  com¬ 
peting  country,  and  has  issued  a  procla¬ 
mation  increasing  the  duty  from  15  per 
cent  ad  valorem  to  2214  per  cent  ad 
valorem  on  canned  crab  meat,  to  become 
effective  on  September  21,  1941. 

The  investigation  was  instituted  by 
the  Tariff  Commission  on  October  3, 
1940,  under  the  provisions  of  Section 
336  of  the  Tariff  Act  of  1930,  pursuant 
to  Senate  Resolution  No.  200  of  the  76th 
Congi’ess. 

For  the  five  years  ended  1939  the 
United  States  consumption  of  all  crab 
meat  averaged  19.2  million  pounds  an¬ 
nually,  of  which  43  per  cent  was  fresh 
crab  meat  produced  entirely  in  the 
United  States  and  57  per  cent  was 
canned  crab  meat.  Of  the  consumption 
of  canned  meat,  95  per  cent  was  im¬ 
ported  and  5  per  cent  domestic. 

United  States  imports  of  canned  crab 
meat  are  almost  entirely  from  Japan 
and  the  Soviet  Union.  During  the  ten 
years  ended  1940  annual  imports  for 
consumption  ranged  from  7.4  million 
pounds  in  1934  to  13.5  million  pounds  in 
1939  and  averaged  10.1  million  pounds. 
During  this  period  Japan  supplied  78 
per  cent  and  the  Soviet  Union  21  per 
cent  of  the  total  quantity  imported.  In 
1940,  however,  imports  from  Janan  rep¬ 
resented  90  per  cent  of  the  total. 

Until  about  1934  the  United  States 
market  for  canned  crab  meat  was  sup¬ 
plied  almost  entirely  by  imports.  In  the 
last  few  years,  however,  several  canner¬ 
ies  have  been  established  in  the  United 
States  and  their  output  now  supplies  a 
considerable  part  of  domestic  consump¬ 


tion.  This  expansion  of  the  industry 
was  made  possible  chiefly  by  improved 
canning  methods  which  prevent  discolor¬ 
ation  of  the  meat  after  it  is  packed  in 
the  can.  The  two  principal  species  of 
crabs  used  by  the  domestic  canning  in¬ 
dustry  are  the  blue  crab  of  the  Atlantic 
and  Gulf  coasts  and  the  dungeness  crab 
of  the  Pacific  Coast.  Domestic  canner¬ 
ies  are  located  in  Maine,  Virginia,  South 
Carolina,  Louisiana,  Oregon,  Washing¬ 
ton,  and  Alaska. 

The  investigation  did  not  disclose  facts 
warranting  a  change  in  the  duty  on 
fresh  crab  meat.  Fresh  crab  meat  is 
produced  in  15  of  the  coastal  States  and 
in  Alaska.  The  Chesapeake  Bay  States 
of  Maryland  and  Virginia  continue  to 
account  for  more  than  half  of  the  total 
domestic  production  despite  present 
steady  increases  in  most  other  States. 

The  fact  that  fresh  crab  meat  is  highly 
perishable  is  a  distinct  limitation  to  na¬ 
tional  distribution.  Although  the  diffi¬ 
culties  of  transportation  have  been 
largely  ovei’come,  the  number  of  retail 
establishments  adequately  equipped  to 
handle  fresh  seafoods  is  still  small,  par¬ 
ticularly  in  inland  centers.  For  these 
reasons  consumption  is  confined  largely 
to  the  coastal  States,  with  restaurants, 
hotels,  clubs,  etc.,  taking  more  than  half 
of  production.  The  remainder  is  dis¬ 
tributed  largely  through  retail  establish¬ 
ments  engaged  exclusively  in  the  market¬ 
ing  of  fresh  and  frozen  seafoods.  Canned 
crab  meat,  on  the  other  hand,  enjoys  na¬ 
tional  distribution  and  is  handled  by  a 
majority  of  retail  grocery  stores  for  con¬ 
sumption  in  individual  homes. 

JEWEL  TEA’S  SALES  CAIN 

CHICAGO,  Ill. — Jewel  Tea  Co.,  Inc., 
reports  that  its  sales  for  the  four  weeks 
ending  August  9,  1941,  were  $3,060,508.- 
59  as  compared  with  $2,204,339.03  for 
parallel  weeks  in  1940,  an  increase  of 
38.84%. 

Sales  for  the  first  thirty-two  weeks 
of  1941  were  $22,701,640.61  as  compared 
with  $16,993,851.33  for  a  like  period  in 
1940,  an  increase  of  33.59%. 

UNION  PREMIER  SALES  UP 

Union  Premier  Food  Stores,  Inc., 
prominent  eastern  super  market  chain, 
last  week  reported  that  its  sales  for  the 
four  weeks  ended  August  9,  totaled  $2,- 
489,981,  an  increase  of  22%  over  the 
$2,029,622  of  sales  recorded  for  the  same 
weeks  in  1940. 

Sales  of  the  chain  for  the  first  32 
weeks  of  the  current  year  totaled  $20,- 
151,984,  a  gain  of  12%  over  the  $17,925,- 
271  reported  for  the  comparable  weeks 
a  year  ago.  The  company  now  operates 
74  markets,  against  69  last  year. 

SEED  IMPORTS  SHARPLY  DOWN 

Dollar  value  of  imported  garden  and 
related  seeds  has  fallen  from  a  little 
more  than  $8,000,000  in  1937  to  about 
$2,200,000  in  1940. 
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GRAMS  ol  INTEREST 


THE  USUAL  CONVENTION  EXHIBIT 

Giving  serious  consideration  to  Secre¬ 
tary  Wickard’s  call  for  “all  out”  pro¬ 
duction  and  preservation  of  foods,  the 
canners’  need  for,  and  desire  to  learn 
or,  equipment  to  replace  a  shortage  of 
labor,  the  Board  of  Directors  of  the 
Canning  Machinery  &  Supplies  Associa¬ 
tion  met  last  Tuesday,  September  9th,  in 
Grand  Rapids,  and  decided,  after  care¬ 
ful  review  of  a  membership  vote,  upon 
the  usual  exhibit  of  canning  machinery 
and  supplies  in  connection  with  the  Na¬ 
tional  Canners  Convention,  to  open  Mon¬ 
day,  January  26th,  continuing  through 
to  the  afternoon  of  Friday,  January  30th. 

The  extent  of  the  show  that  each  ex¬ 
hibitor  will  make  in  the  space  alloted  to 
him  is  left  to  his  own  good  judgment, 
but  in  view  of  the  unusually  large  at¬ 
tendance  of  canners  expected  and  the 
release  of  a  large  number  of  rooms  at 
the  Stevens  Hotel  by  machinery  and 
supplymen  to  care  for  the  accommoda¬ 
tions  of  the  canners,  it  is  felt  that  ex¬ 
hibit  space  will  be  used  to  a  considerably 
greater  extent  than  at  some  of  the  re¬ 
cent  conventions.  The  exhibit  will  stress 
the  importance  of  the  canning  industry 
in  Defense  and  will  emphasize  the  part 
that  the  machinery  and  supplies  branch 
of  the  canning  industry  plays  in  the  pro¬ 
duction  of  food  for  National  Defense  and 
civilian  supply,  and  the  dependence 
placed  upon  America  to  feed  the  world 
under  existing  conditions. 


CANNED  FOODS  UNDER  EXPORT 
CONTROL 

Canned  Foods  and  Vegetables,  Juices, 
Meats  and  Fish,  fall  under  the  Export 
Control  Schedule  No.  19,  which  became 
effective  August  27th  and  which  was 
published  in  the  Federal  Register  of 
August  29th.  421  commodities  included 

in  the  schedule,  except  for  oil,  gasoline 
and  a  few  other  strategic  war  materials, 
are  not  embargoed  but  may  not  be  ship¬ 
ped  abroad  except  upon  granting  of  ex¬ 
pert  licenses. 


PINEAPPLE  PRODUCERS  ELECT 

-i^lvon  Mussick  was  re-elected  Presi- 
d'-'.t  of  the  Pineapple  Producers  Co- 
0.:  rative  Association  at  the  annual  meet- 
ir  •  recently  held  at  Honolulu.  L.  W. 
J  geneel  of  the  California  Packing 
C  poration  was  elected  First  Vice  Pres- 
i  ;it;  Henry  A.  White  of  the  Hawaiian 
r  3apple  Company,  Second  Vice-Presi- 
d  t;  H.  D.  Spellman  of  Libby,  McNeill 
d  jibby.  Treasurer;  James  A.  Morgan 
0  Alexander  &  Baldwin,  Assistant 

asurer;  and  Opal  Conner,  Assistant 
retary. 


PRIORITIES  FOR  REPAIR  PARTS 

The  canning  industry,  along  with  19 
other  industries,  was  given  the  prefer¬ 
ence  of  applying  on  A-10  rating  to  pur¬ 
chases  for  repair  parts,  by  an  order  of 
the  Priorities  Division  issued  September 
9th,  which  replaces  the  maintenance  and 
repair  order  announced  August  8th.  Pri¬ 
orities  Director  Donald  M.  Nelson  said 
that  this  latter  plan  “was  never  actually 
issued  because  of  administrative  difficul¬ 
ties  in  handling  the  paper  work  it  would 
have  involved.”  It  was  explained  that 
after  the  August  8th  plan  was  announced. 
Priorities  Division  Administrators  real¬ 
ized  that  some  150,000  applications  from 
individual  companies  would  be  received, 
requiring  individual  attention.  Attempts 
to  rearrange  the  procedure  were  unsuc¬ 
cessful  until  direction  of  the  Priorities 
Division  was  changed  along  with  the 
establishment  of  SPAB. 

This  new  order  No.  P-22  permits  quali¬ 
fied  producers  or  suppliers  to  apply  the 
A-10  rating  to  deliveries  of  required 
parts  by  simply  endorsing  a  special  state¬ 
ment  on  purchase  orders,  certifying  that 
the  material  is  being  ordered  for  repair 
work  under  terms  of  the  new  order.  The 
statement  to  be  endorsed  reads:  “Pur¬ 
chase  order  for  material  required  to  fill 
a  duly  rated  order  for  repair  or  emer¬ 
gency  inventory.  This  purchase  order 
bears  a  preference  rating  A-10  under 
Preference  Rating  Order  P-22.” 

It  is  to  be  noted  that  the  repair  order 
can  also  be  used  to  obtain  deliveries  for 
“emergency  inventory,”  defined  as  the 
minimum  inventory  for  material  needed 
to  provide  for  repairs  to  meet  an  actual 
or  imminent  break  down.  No  applica¬ 
tion  need  be  sent  to  Washington. 

The  20  industries  covered  in  the  P-22 
order  are:  Chemicals,  Coke  Converting, 
Educational  Institutions,  Farm  Machin¬ 
ery  and  Equipment,  Food  Processing  or 
Storing  Plants,  Highway  Maintneance, 
Hospitals,  Lumber  Plants,  Metallurgy, 
Mines  and  Quarries,  Newspapers,  Petro¬ 
leum  (production,  refining  and  transpor¬ 
tation),  Radio,  Research  Laboratories, 
Rubber  and  Rubber  Products,  Shipyard 
and  Ship  Repair  Yards,  Telephone  and 
Telegraph  Communication,  Government 
Fire  and  Police  Services,  and  Carriers 
(railroads,  terminals,  shipping,  cars  and 
busses) . 

The  new  P-22  order  is  considered  an 
interim  measure.  The  inventory  problem 
is  to  be  studied  further,  with  a  view  to 
broadening  priority  assistance.  Separate 
orders  are  contemplated  for  special  prob¬ 
lems  which  may  arise.  The  plan  is  ex¬ 
pected,  however,  to  keep  essential  indus¬ 
tries  running  on  their  normal  basis  and 
will  prevent  serious  interruption  to 
Defense  production. 


SIX  DIVISIONS  OF  O.  P.  M. 

The  Director  General,  William  S. 
Knudsen,  has  announced  that  the  Office 
of  Production  Management  will  here¬ 
after  function  through  the  six  divisions 
listed,  together  with  their  respective  Di¬ 
rectors  :  Civilian  Allocation,  Leon  Hen¬ 
derson;  Labor,  Sidney  Hillman;  Materi¬ 
als,  William  L.  Batt;  Priorities,  Donald 
M.  Nelson;  Production,  W.  H.  Harrison; 
Purchases,  Douglas  L.  MacKeachie. 
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FTC  CITES  R.  C.  WILLIAMS 

Federal  Trade  Commission  has  issued 
a  cease  and  desist  order  to  R.  C.  Wil¬ 
liams  &  Company,  New  York  City,  from 
violation  of  the  brokerage  provisions  of 
the  Robinson-Patman  Act.  The  Com¬ 
mission  found  that  the  respondent  has 
received  and  accepted  allowances  and 
discounts  in  lieu  of  brokerage  of  sub¬ 
stantial  amounts  from  sellers  located  in 
other  states  than  that  in  which  it  is 
located. 

FORWARD  MARCH 

I’d  like  to  see  an  army  of 
politician’s  fat. 

To  see  them  on  maneuvers 
through  brush  and  meadows  flat. 

I’d  like  to  see  them  marching, 
bedraggled,  wet  and  gray. 

To  hear  their  imprecations 
at  that  twenty  dollar  pay. 

I’d  like  to  see  their  faces, 
when  real  work  they  had  to  do, 

K.P.  Latrine  and  mopping 
would  kill  that  bally  crew. 

Then  when  the  golden  sun  set, 
and  their  world  with  anguish  hums. 

To  hear  the  Old  Sarge  cuss  them. 

Start  sewing  now  you  bums! 

by  F.  H.  Bilderback. 

HEINZ  ACQUIRES  BUILDING  FOR 
STORAGE 

H.  J.  Heinz  Company  has  acquired  the 
former  plant  of  the  Medina  Foundry 
Company  at  Medina,  New  York,  which 
the  company  has  been  using  for  storage 
purposes.  There  is  a  possibility  that 
the  plant  may  be  equipped  for  produc¬ 
tion. 

PLAN  APPERT  AWARD 

The  Chicago  section  of  the  Institute  of 
Food  Technologists  plan  to  award  a 
prize,  to  be  known  as  the  Nicholas  Ap- 
pert  Award,  for  the  most  outstanding 
paper  presented  at  the  next  annual  meet¬ 
ing  of  the  Institute.  The  idea  was  con¬ 
ceived  in  an  effort  to  perpetuate  Appert’s 
name  and  accomplishments. 
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NEW  BRITISH  TINPLATE  RESTRICTIONS 

From  “Tin  and  Its  Uses”  July  ’41, 
Middlesex,  England 

By  the  provisions  of  the  “Control  of 
Tins  and  Cans  (No.  4)  Order”,  which 
came  into  force  in  the  United  Kingdom 
on  April  28th,  1941,  the  list  of  products 
which  may  not  be  made  from  or  packed 
in  tinplate  (or  other  controlled  ma¬ 
terials)  has  been  considerably  extended. 
In  this  Order,  “controlled  materials”  in¬ 
clude  tinplate,  tinned  sheet,  black  plate, 
black  sheet,  silver-finished  plate,  terne 
plate,  terne  sheet,  lead-coated  sheet, 
black-coated  sheet  or  galvanized  sheet, 
whether  or  not  such  material  is  parti¬ 
ally  fabricated  or  is  marked  by  printing. 
Except  under  authority  of  the  Minister 
of  Supply,  such  materials  may  not  be 
used  for  making  or  packing  the  follow¬ 
ing  articles: 

Advertising  ash-trays,  advertising 
metal  tablets,  advertising  novelties, 
advertising  show-cards,  advertising 
waiter-trays,  counter  displays,  dum¬ 
mies,  oil  cabinets,  shelf  strips,  window 
displays. 

The  Order  also  prohibits  the  use  of 
any  “controlled  material”  in  a  metal 
container  or  metal  holder  for  any  of 
the  following  commodities: 

FOOD.  All  puddings,  other  than  meat 
puddings  and  milk  puddings,  bakers’ 
covering  chocolate,  bird  food,  butter, 
cake  and  cakes,  candied  and  cut  peel, 
cereal  breakfast  foods,  other  than 
pharmaceutical,  and  rice,  sago,  tapi¬ 
oca,  macai’oni,  vermicelli,  spaghetti, 
arrowroot  and  pearl  barley,  chicken 
(whole),  chickens’  breasts,  chocolate 
(eating),  chocolate  vermicelli,  choco¬ 
lates,  crab,  dried  peas  and  beans, 
dripping,  fat  or  fats,  gelatine,  lard, 
liquid  coffee  essence,  margarine,  marsh¬ 
mallow  (bakers’  sundry),  meat  extract 
cubes  (except  medicated),  olives, 
prawns,  porridge,  sausages,  shrimp, 
soup  tablets,  tea,  vegetable  extract 
cubes,  yeast  (compressed). 

MEDICAL.  Borax  powder,  chocolate 
laxatives,  corn  plasters,  liquorice 
powder  compound,  liver  extracts, 
seidlitz  powders. 

OTHER.  Adhesive  tape,  animal  glue 
(powdered),  bath  crystals  and  bath 
salts  (not  being  medicinal),  block 
dressings  for  buckskin,  suede,  canvas 
or  linen  boots  or  shoes,  or  for  buckskin 
or  canvas  equipment,  brilliantine  and 
other  hair  dressings,  cigarettes,  cigars, 
cleaning  powder  for  buckskin,  canvas, 
suede  or  linen  boots  or  shoes,  coconut 
oil,  cosmetic  and  toilet  creams,  cycle 
chains,  earthworm-killers,  face 
powder,  fishing  bait,  fishing  tackle, 
foot  soap,  french  chalk  not  being  con¬ 
tained  in  a  repair  outfit,  golf  balls, 
gramophone  needles,  hair  waver  liquid 
and  “perm”  solutions,  incense,  leather 
tanning  and  curing  powders,  mani¬ 
cure  powder,  nail  polish,  printers’ 
roller  composition,  ring  travellers, 
scouring  powders,  seeds,  shampoo 
powders,  shaving  sticks,  sparking 
plugs,  tennis  balls,  toilet  soap  tablets. 


typewriter  ribbons,  writing  ink 
(whether  fluid  or  powder). 

The  expression  “metal  container”  as 
used  in  the  Order  means  any  container 
“having  two-thirds  or  more  of  its  ex¬ 
ternal  surface  area  when  the  lid  (if  any) 
thereof  is  in  position,  made  of  or  on  any 
metal”. 

The  No.  4  Order  incorporates  the  pro¬ 
visions  of  the  previous  three  Orders, 
which  are  thereby  cancelled.  It  is  esti¬ 
mated  that  the  total  saving  in  tinplate 
resulting  from  these  regulations  will 
amount  to  more  than  70,000  tons 
annually.  G.  H.  M.  F. 

NEW  BOOKLET  ON  FIELD  WAREHOUSING 

Douglas-Guardian  Warehouse  Corpo¬ 
ration,  100  West  Monroe  St.,  Chicago, 
Ill.,  announces  a  new  edition  of  “Finan¬ 
cing  the  Modern  Way”,  is  ready  for  dis¬ 
tribution.  The  former  edition  had  ex¬ 
tensive  circulation  among  banks,  manu¬ 
facturers  and  distributors.  It  served  as 
a  textbook  on  Field  Warehousing  not 
only  in  many  banks  but  in  colleges  with 
commercial  courses  delving  into  the  prac¬ 
tical  as  well  as  theoretical  aspects  of 
finance.  The  new  issue  is  larger  and 
more  complete,  with  over  35  illustrations, 
mostly  of  field  warehouse-able  inventory 
of  various  kinds.  Among  the  subjects 
covered  in  the  48-page  pocket  size  book 
are:  List  of  commodities  suitable  for 
Field  Warehousing;  What  Field  Ware¬ 
housing  is  and  how  it  operates;  Typical 
illustrations  of  Field  Warehousing; 
What  Bankers  and  Industrialists  say  of 
this  modern  aid  to  financing;  Typical 
example  of  Field  Warehousing  citing  the 
experience  of  a  packer  of  Canned  Foods; 
Subsidiary  Warehousing;  a  practical  ex¬ 
ample  of  a  Field  Warehousing  Receipt; 
Court  decisions  on  the  validity  of  Field 
Warehousing;  Uniform  Warehouse  Re¬ 
ceipts  Act;  Legal  limits  on  Warehouse 
Loans  by  States.  Copy  of  “Financing 
the  Modern  Way”  will  be  mailed  to  any 
reader  writing  and  mentioning  this  pub¬ 
lication.  If  more  than  one  copy  is  de¬ 
sired  to  be  used  for  reference  purposes 
by  more  than  one  member  of  a  bank  or 
executive  staff  of  a  company,  request 
will  be  granted,  if  mention  is  made  for 
whom  the  copies  are  wanted. 

NON-SLIP  FOOTWEAR  FOR  CANNERIES 

A  new  type  of  footwear  with  patented 
non-slip  sole  to  halt  accidents  has  been 
especially  designed  for  the  Canning  and 
Packing  industry  by  United  States  Rub¬ 
ber  Company. 

Known  as  the  Sperry  Top-Sider  the 
unusual  sole  was  originated  by  Paul 
Sperry,  an  experienced  yachtsman,  to  in¬ 
sure  safe  footing  on  the  most  dangerous 
decks.  It  is  in  very  wide  use  today  in 
the  sailing  world. 

On  the  straight-away  this  sole  is  per¬ 
fectly  smooth,  and  being  made  of  pure 
white  rubber  leaves  no  mark  on  any  sur¬ 
face.  In  action  thousands  of  small  rub¬ 
ber  waves  open  up  to  create  a  squeegee 
effect. 


Because  of  the  wide  acceptance  by 
yachtsmen,  U.  S.  Rubber  believed  the 
sole  might  have  extensive  application  in 
industry.  Special  studies  were  there 
fore  begun  to  determine  which  types  of 
workers  would  be  aided  by  footwear 
which  will  not  skid,  even  under  water. 

A  short  line  has  been  introduced  which 
includes  an  all-white  patrol  rubber,  an 
all-white  Terre  Haute,  a  light,  short 
boot,  hip  length  boot,  and  special  marine 
boot. 

Other  types  are  expected  to  be  de¬ 
veloped  as  a  result  of  a  continuing  study 
of  industrial  needs  in  this  line. 

CANCO’S  MR.  STURDY  SPEAKS 

September  15 — Del  Monte,  Calif.,  Cali¬ 
fornia  Retail  Grocers  Assn.  Convention. 
September  16th — Salinas,  Calif.,  Junior 
College. 

September  16th — Salinas,  Calif.,  Rotarv 
Club. 

September  16th — Salinas,  Calif.,  Parent- 
Teachers  Association. 

September  17th — San  Jose,  Calif.,  Rotarv 
Club. 

September  18th  —  Santa  Cruz,  Calif., 
Joint  luncheon  of  Masonic  and  Lion’s 
Clubs. 

September  18th — San  Francisco,  Calif., 
San  Francisco  Woman’s  City  Club. 

CALENDAR  OF  EVENTS 

SEPTEMBER  17-19 — Annual  Pea  Aphis 
Conference,  Wisconsin  Canners  Asso¬ 
ciation,  Okee  Lodge,  Wisconsin. 
SEPTEMBER  24 — Fall  Meeting,  Na¬ 
tional  Pickle  Packers  Association, 
Palmer  House,  Chicago. 

OCTOBER  17 — Tenth  Annual  Meeting, 
Florida  Canners  Association,  Tampa 
Terrace  Hotel,  Tampa,  Florida. 
OCTOBER  20-25 — National  Retail  Gro¬ 
cers  Week,  Chicago,  Illinois. 
NOVEMBER  4-5— Fall  Meeting,  Michi¬ 
gan  Canners  Association,  Whitcomb 
Hotel,  St.  Joseph,  Michigan. 
NOVEMBER  10-11 — Annual  Convention, 
Wisconsin  Canners  Association, 
Schroeder  Hotel,  Milwaukee. 
NOVEMBER  13-14  — 1941  Convention, 
lowa-Nebraska  Canners  Association, 
Hotel  Fort  Des  Moines,  Des  Moines. 
NOVEMBER  14-15 — Fall  Meeting,  Indi¬ 
ana  Canners  Association.  Location  to 
be  announced  later. 

NOVEMBER  22  —  Annual  Meeting, 
Eastern  Shore  of  Virginia  Packers 
Association,  Cape  Charles,  Virginia. 
DECEMBER  4-5 — Annual  Meeting,  Tri- 
State  Packers  Association,  location  tc 
be  announced. 

DECEMBER  5  —  Annual  Convention, 
Minnesota  Canners  Association,  Nicol 
let  Hotel,  Minneapolis. 

DECEMBER  9-10  —  Annual  Meeting 
Ohio  Canners’  Association.  Place  tr 
be  announced. 

DECEMBER  11-12— 56th  Annual  Meet¬ 
ing,  New  York  State  Canners  Associ¬ 
ation,  Location  to  be  announced  later 
JANUARY  7  —  Annual  Meeting,  Na¬ 
tional  Pickle  Packers  Association, 
Palmer  House,  Chicago. 
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FHE  CONDITION  OF  CROPS 


TOMATOES 

vosT  FALLS,  IDAHO,  September  2 — Too 
miK-h  rain  and  cold  nights  have  cut  pro¬ 
duction  30  per  cent.  Will  have  fair 
yields  if  weather  clears  up  and  frost 
hclds  off  for  another  month. 

BRIDGETON,  N.  j.,  September  10 — Be¬ 
lieve  we  ai'e  approaching  end  of  our 
heavy  season  but  another  week  should 
give  us  our  expected  average  yield  of  six 
tons  to  the  acre.  Our  own  contract  acre¬ 
age  is  up  somewhat  from  1940,  but  do 
not  believe  production  for  the  state  will 
exceed  last  year’s  total  tonnage. 

BROCTON  &  FRmoNiA,  N.  Y.,  September 
3— Quality  satisfactory.  Crop  very  short 
and  ripening  slow. 

DALEViLLE,  VA.,  September  6 — Coming 
in  at  this  time.  Quality  very  good;  yield 
per  acre  will  be  normal  if  frost  holds  off. 
Acreage  below  normal  in  the  Roanoke 
section  as  tenant  farmers  all  went  to  de¬ 
fense  work. 

OTHER  CROPS 

POST  FALLS,  IDAHO,  September  2 — 
Green  Beans:  Finished.  About  60  per 
cent  of  a  crop. 

BLUE  HILL,  ME.,  September  4 — Corn: 
Condition  of  crop  is  poor.  Acreage 
small;  yield  about  half. 

Blueberries:  Condition  good.  Acreage 
large;  yield  about  normal. 

BROCTON  &  FREDONiA,  N.  Y.,  September 
3 — Beans:  Very  short  crop. 

SOMERSET,  PA.,  September  5 — Golden 
Cross  Bantam  Corn :  Pack  approximately 
50  per  cent  completed.  Yield  80  per 
cent  of  normal,  100  per  cent  to  110  per 
cent  of  1940.  Many  fields  have  low  yields 
resulting  from  too  much  rain  during  the 
cultivating  period. 

NEW  HOLSTEIN,  wis.,  September  11 — 
Lima  Beans:  Rains  have  improved  the 
prospects  of  pack.  Now  packing  but 
yield  as  yet  way  below  normal.  Have 
considerable  second  growth  and  new  set¬ 
ting  of  pods  which  should  increase  pro¬ 
duction  to  some  extent. 

CRC<’  AND  PACK  PROGRESS  REPORTED 
'  *!  '  CORN  CANNERS  BUREAU  UP  TO 

SEPTEMBER  6th,  1941 

September  9,  1941. 

r  INK — Majority  report  just  getting 
stai  d  with  good  prospects  continuing 
foi  ormal  crop.  Cool  weather  delayed 
sta  of  pack  from  four  to  ten  days. 

W  YORK — Majority  report  pack 
un  •  way  with  progress  from  100%  to 
2Ci  of  1940.  Some  report  fear  of  frost 
as  ghts  are  turning  cold. 


PENNSYLVANIA  —  Majority  report 
pack  almost  half  over — yields  from  70% 
to  100%  of  1940. 

MARYLAND — Majority  report  pack 
almost  complete  to  finished  with  yields 
from  90%  to  120%  of  1940.  Spotty  re¬ 
ports  of  yields  75%  of  1940. 

VIRGINIA — Pack  80%  completed  with 
late  corn  65%  of  normal  due  to  lack  of 
moisture. 

OHIO — Majority  report  early  pack 
yielding  from  65%  to  75%  of  normal, 
which  is  an  improvement  over  1940 — and 
yield  reduction  caused  by  lack  of  culti¬ 
vation  due  to  excessive  rainfall  first  half 
of  June.  Spotty  reports  of  good  yields 
on  golden  corn  with  white  corn  falling 
off  and  other  spotty  reports  just  the  op¬ 
posite  with  early  corn  yielding  low  and 
yields  in  late  corn  much  better. 

INDIANA — Majority  report  no  im¬ 
provement  and  damage  from  heat  and 
drought  still  decreasing  yields  in  late 
corn.  Spotty  reports  of  hope  for  50 
case  yields  on  late  corn.  Yields  report¬ 
ed  from  12  up  to  55  cases  per  acre. 

ILLINOIS — Majority  report  balance 
of  late  corn  coming  in  with  reduced 
yields  result  of  heat  and  drought.  Yields 
still  running  well  ahead  of  1940  by  from 
25%  to  50%. 

lOWA-NEBRASKA — Majority  report 
pack  almost  completed  with  late  plant¬ 
ings  showing  yields  improved  to  from 
75%  to  85%  of  1940.  Spotty  reports  of 
yields  showing  crop  from  50%  to  60% 
of  1940. 

MINNESOTA — Majority  report  prog¬ 
ress  slow  due  to  cool  weather,  but  yields 
running  from  80%  to  100%  of  1940. 

WISCONSIN — Majority  report  prog¬ 
ress  remaining  between  65%  to  85%  of 
1940 — with  yields  reported  from  45  to  55 
cases  per  acre.  Spotty  reports  of  late 
conditions  improving  yields  up  to  from 
60  to  70  cases  per  acre. 

WYOMING -OREGON  —  Pack  just 
under  way  and  prospects  reported  of 
from  100%  to  110%  of  1940. 

W.  J.  BORADORI  DIES  SUDDENLY 

William  J.  Boradori,  head  of  the 
Boradori  Company,  food  brokerage  con¬ 
cern  of  San  Francisco,  Calif.,  passed 
away  at  Chicago,  September  1,  while  on 
his  way  to  New  York  accompanied  by  his 
brother,  Martin  Boradori,  of  Los  Angeles. 
Death  came  unexpectedly  from  a  heart 
attack.  He  was  62  years  of  age.  In 
addition  to  his  brother,  he  is  survived 
also  by  his  widow,  Catherine. 


CUMMINGS  NOW  SOLE  OWNER 
KENNY  COMPANY 

Nathan  Cummings,  President  of  C.  D. 
Kenny  Company  of  Baltimore  City  since 
September,  1939,  has  become  sole  stock¬ 
holder  of  a  new  company  which  has 
acquired  all  of  the  assets  and  assumed 
all  of  the  liabilities  of  the  former  Cor¬ 
poration.  The  new  company,  which  will 
be  known  as  The  C.  D.  Kenny  Company, 
will  continue  the  operations  of  the  con¬ 
cern  without  interruption  and  without 
change  in  present  policies,  management, 
or  personnel. 

In  a  report  issued  September  9th,  it 
was  stated  that  the  capital  and  surplus 
of  the  company  are  in  excess  of  one 
million  dollars.  ' 

The  stock  was  purchased  for  an  un¬ 
disclosed  price  from  the  trustees  of  the 
heirs  of  Mr.  Kenny,  represented  by 
Venable,  Baetjer  and  Howard.  The  pur¬ 
chaser  was  represented  by  Boeuwkos, 
Skeen  and  Oppenheimer.  The  various 
transactions  in  connection  with  the  for¬ 
mation  of  the  new  company  and  the  pur¬ 
chase  of  the  stock  took  place  at  a  series 
of  meetings  at  the  Safe  Deposit  and 
Trust  Company  of  Baltimore,  and  Balti¬ 
more  National  Bank. 

The  business  was  begun  in  1870  by 
Mr.  C.  D.  Kenny  as  a  coffee  and  tea  im¬ 
porter.  Since  Mr.  Kenny’s  death  in  1903, 
Mr.  Hamilton  G.  Fant,  his  brother-in- 
law,  has  been  the  active  head.  Mr.  Fant 
will  continue  as  Chairman  of  the  Board 
of  the  new  company.  Within  recent 
years  the  business  has  been  completely 
modernized.  It  has  branch  warehouses 
in  twenty-nine  cities  and  is  one  of  the 
largest  distributors  of  coffee  and  tea  in 
the  territory  in  which  it  operates,  mainly 
the  Southern,  Eastern,  and  Middle- 
Central  States.  The  organization  has 
over  seven  hundred  employees. 

Within  the  last  few  years  approxi¬ 
mately  a  hundred  and  fifty  grocery  items 
have  been  added  to  the  company’s  line, 
which  is  sold  under  the  “Kenny’s  Nor¬ 
wood”  and  “Ken-Dawn’.’  labels.  One  of 
the  most  important  new  developments  in 
food  merchandising  has  been  the  intro¬ 
duction  of  canned  fruits  under  the  Kenny 
label,  which  bears  the  Government  seal 
of  “U.  S.  GRADE  A,”  and  which  officials 
of  the  company  state  have  met  with 
excellent  I’eception. 

Mr.  Cummings,  President  of  the  com¬ 
pany  and  purchaser  of  the  stock,  was 
formerly  a  resident  of  Canada,  but  is  now 
permanently  located  in  Baltimore.  He 
is  Chairman  of  the  Maryland  State 
Chapter  of  the  Maple  Leaf  Fund,  and  a 
member  of  the  boards  of  several  philan¬ 
thropic  institutions. 

ARRANGING  TRADE  CONFERENCE 

Richard  H.  Quinlan,  Jr.,  with  Parrott 
&  Co.,  San  Francisco,  Calif.,  is  taking  an 
active  part  in  making  arrangements  for 
the  Pacific  Coast  trade  conference  to  be 
held  here  in  September  under  the  aus¬ 
pices  of  the  Foi’eign  Trade  Association 
of  the  San  Francisco  Chamber  of 
Commerce. 
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TAXES  and  ADVERTISING 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


Each  passing  day  brings  in  the  press  another 
version  of  increased  taxes.  Certainly  surtaxes 
will  be  increased,  it  will  be  pretty  difficult  for  any 
manufacturer  or  canner  to  lay  by  a  great  deal  after 
everything  planned  has  been  imposed.  A  backward 
look  to  the  First  World  War  and  its  tax  burdens  may 
give  some  an  idea  worth  following  in  1941  and  here¬ 
after  as  long  as  the  emergency  continues.  And  do  not 
think  that  while  making  the  suggestion  which  follows 
that  I  am  urging  anyone  to  avoid  his  or  their  plain 
duty,  the  duty  of  contributing  everything  possible  to 
the  continuance  of  our  defense  program. 

The  majority  of  canners  will  make  money  this  year. 
Not  a  whole  lot  in  many  instances  but  more  on  the 
average  than  has  been  passing  to  them  as  profit  during 
the  past  few  years.  In  spite  of  this  fact,  the  canner 
you  meet  today  is  more  averse  than  ever  to  spending 
money  in  establishing  brand-demand  or  increasing  con¬ 
sumer  acceptance.  They  simply  feel  that  in  times  such 
as  these  we  had  better  let  everything  slide  until  condi¬ 
tions  return  to  normal.  Well,  such  a  doctrine  might  be 
okeh  in  many  European  countries,  it  might  have  been 
all  right  in  the  gay  nineties,  but  today,  of  all  times,  is 
no  time  to  steer  an  uncharted  course.  Not  in  merchan¬ 
dising,  not  in  contracting  for  acreage  for  canning,  not 
even  in  the  fixing  of  company  policies. 

A  never-mind  attitude,  a  carelessness  about  the 
execution  of  orders  as  was  pointed  out  in  last  week’s 
article,  a  disposition  to  put  off  the  making  of  decisions 
concerning  your  representation  in  the  field,  are  all 
exactly  matters  that  will  do  a  great  deal  toward  retard¬ 
ing  the  progress  we  must  make  as  an  industry  if  we  are 
to  continue  as  leaders  in  our  communities.  Fortunately 
some  are  alive  to  the  needs  and  possibilities  of  the  hour. 
Let’s  look  at  one  that  has  taken  a  big  step  forward  in 
connection  with  a  policy  always  followed  by  the  com¬ 
pany  in  question. 

Last  week  the  trade  received  from  a  leading,  na¬ 
tionally  known  canner  a  complete  revamp  of  its  volun¬ 
tary  co-operative  advertising  contract,  a  contract  in 
existence  for  many  years,  a  contract  apparently  fair 
to  all  parties  and  one  which  I  am  sure  obtained  for  its 
principal  a  great  deal  of  valuable,  local  advertising 
support.  At  first  glance  it  seemed  as  if  the  new  con¬ 
tract  called  for  a  great  deal  of  red  tape  in  its  execution, 
and  furthermore,  that  it  was  not  as  liberal  as  was  the 
old  one,  A  few  moments’  consideration  of  it,  however, 
proved  this  was  not  the  case.  In  all  frankness,  the 
company  in  many  instances  must  have  needed  such  a 
contract  very  badly.  No  telling  how  many  times  in  the 
past  they  have  been  imposed  on  and  taken  advantage 
of  by  distributors  anxious  to  exact  the  last  penny  in 
advertising  tribute  for  a  minimum  of  performance. 


I  am  especially  pleased  to  see  this  new  contract,  as  it 
gives  evidence  of  a  desire  on  the  part  of  the  canner 
presenting  it  to  continue  its  close,  friendly  relations 
with  many,  many  distributors  quite  instrumental  in 
helping  featured  brands  attain  their  present  command¬ 
ing  position  in  the  majority  of  the  leading  markets  of 
the  United  States.  And  this  leads  me  back  to  the 
thought  in  mind  when  I  called  your  attention  to  the 
new  and  higher  taxes  to  be  imposed  soon.  During  a 
like  period  of  taxation  during  and  immediately  after 
World  War  I,  manufacturer  after  manufacturer  poured 
money  into  instutional  advertising  with  the  intent  of 
creating  consumer  good  will  if  nothing  else  instead  of 
allowing  the  sums  expended  in  such  a  manner  to  pass 
on  to  the  government  in  the  form  of  taxes. 

A  perfectly  sound  plan,  one  that  in  many  cases  paid 
splendid  dividends.  A  plan,  too,  that  many  canners  and 
other  business  men  ought  to  follow  today  and  tomorrow 
and  as  long  as  your  substance  will  go  into  Uncle 
Samuel’s  treasury  if  you  don’t  spend  it  in  the  operation 
of  your  business.  Not  unpatriotic  in  the  least.  No 
government  will  willingly  prevent  a  manufacturer  from 
strengthening  his  business  against  the  time  more  taxes 
may  be  levied  and  collected.  Now  is  the  time  if  you 
never  saw  one  before  in  which  to  spend  money  for 
merchandising  and  advertising,  looking  toward  the  time 
when  the  folks  of  the  world  will  have  been  fed,  when 
nations  everywhere  will  cease  crying  for  our  canned 
foods,  and  we  will  have  to  sell  them  at  home  to  the 
people  who  will  be  most  naturally  interested  in  them. 

If  you  are  reluctant  about  starting  a  campaign  of 
national  advertising  or  a  heavy  local  campaign  in  news¬ 
papers,  do  as  so  many  are  doing,  do  as  the  canner  whose 
contract  for  voluntary  co-operative  advertising  I  am 
discussing  does,  and  arrange  to  do  more  of  this  type  of 
merchandising.  Such  a  decision  on  your  part  will  pay 
you  large  dividends  in  increased  good  will  and  consumer 
acceptance.  Do  not  be  misled  by  press  reports  of 
Federal  Trade  Commission  citations  against  firms  who 
have  been  violating  the  law.  You  may  be  certain  all 
such  citations  have  been  served  only  after  careful  in¬ 
vestigation  by  the  F.  T.  C.  and  you  may  be  as  equally 
certain  that  no  lasting  particular  good  ever  came  fron 
any  policy  of  double-dealing  and  after  all,  such  is,  ir 
my  opinion,  only  a  fair  description  of  actions  callin,' 
for  the  serving  of  F.  T.  C.  citations. 

If  you  decide  to  do  voluntary  co-operative  advertis 
ing  for  the  first  time,  you  will  probably  call  in  a  lawye 
who  has  familiarized  himself  with  the  Robinsor 
Patman  law  or  who  is  willing  to  do  so.  Under  hi 
guidance,  and  the  use  of  your  own  good  common  sense , 
you  will  find  it  comparatively  easy  to  draw  up  a  con 
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tract  with  prospective  advertisers  that  will  serve  your 
every  purpose,  be  fair  to  the  customer  and  yourself 
dike.  With  such  a  contract  you  will  be  in  a  position 
1,0  help  distributors  create  good  will  for  your  brands 
and  at  the  same  time  aid  them  in  the  operation  of 
merchandising  departments  that  have  done  a  lot  to¬ 
wards  keeping  the  independent  wholesale  and  retail 
grocer  in  business.  No  matter  what  your  lawyer  may 
finally  advise,  be  sure  to  include  as  a  part  of  your 
contract  something  like  the  following :  “The  advertiser 
avows  its  willingness  to  make  the  same  agreements  as 
here  made  with  any  other  distributor  similarly  situated 
on  proportionately  equal  terms,  and  the  distributor 
agrees  that  charges  are  standard  charges  to  other  ad¬ 
vertisers  for  comparable  services.”  Of  course,  the 
wording  need  not  be  the  same  as  long  as  the  intent  is. 
If  you  wish  to  be  doubly  safe  in  making  such  contracts, 
also  state  that  the  advertising  contract  is  separate  and 
distinct  from  any  sales  contract  and  that  any  payments 
thereon  are  not  to  be  taken  into  consideration  as  a 
part  of  the  sale  price. 

Before  leaving  the  contract  to  which  I  have  referred 
in  this  article  I  want  to  call  attention  to  a  provision 
therein  that  you,  too,  may  well  incorporate  in  your 
contracts,  especially  now  when  big  distributors  are 
making  it  doubly  tough  on  smaller  independent  retail 
grocers.  This  is  “No  co-operative  advertising  pay¬ 
ments  will  be  made  for  advertising  featuring  our  prod¬ 
ucts  below  advertiser’s  cost.”  Right  there  you  prevent 
the  sale  of  your  goods  at  below  cost  prices  and  thereby 
save  a  lot  of  dealer  good  will  that,  I  am  sorry  to  say, 
has  been  stretched  almost  to  the  breaking  point,  time 
and  time  again  by  many  distributors. 

After  you  have  several  of  these  contracts  in  your 
office,  do  not  allow  the  execution  of  them  to  become 
routine  on  either  your  part  or  that  of  the  groups  con¬ 
cerned.  Make  them  as  real  as  you  can,  learn  to  value 
the  support  you  receive  above  the  amount  you  pay  for 
it.  If  an  advertiser,  in  your  opinion,  does  a  good  job, 
runs  a  fine  ad,  write  and  tell  them  so  in  no  mealy- 
mouthed  terms.  You  are  going  into  co-operative  adver¬ 
tising  to  get  the  most  you  can  out  of  it,  and  you  must 
personalize  your  contacts  with  advertisers.  Some 
canners  pay  liberally  for  advertising  support  and  be¬ 
tween  times  for  sending  the  check  forget  the  existence 
of  the  advertisers.  Most  of  the  men  doing  co-operative 
advertising  and  merchandising  work  are  only  human, 
they  treasure  appreciation  of  their  work  just  as  you  do. 
li'  they  deserve  it,  let  ’em  have  it!  For  instance,  when 
tills  new  contract  was  returned  to  the  group  for  filing, 
i'  was  accompanied  by  a  letter  which  said  in  part: 
*'  Vou  have  contracted  to  do  a  certain  amount  of  adver- 
t  dug  but,  we  are  familiar  with  the  type  of  advertising 
V'  u  have  done  in  the  past  and  we  believe  you  may  want 
t  take  more  space  on  our  products  at  certain  times,  if 
'  a  do,  we  will  be  glad  to  pay  for  the  additional  space 
:  the  rates  as  listed  in  our  contract.”  Think  of  the 
1  k  the  advertising  man  got  out  of  this! 

)f  you  wish  detailed  advice  from  this  department 

len  drawing  up  your  contract  for  co-operative  adver- 
T  ing,  write  and  tell  us  so.  We’ll  be  glad  to  help  you 
'  t  as  far  as  possible.  This  is  your  department,  use  it ! 


the  TAPER  TIP  .  .  . 

CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  sood  corn,  that  is  lost  in  hand  trimming. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

fFe  would  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

“The  Original  Grader  Haute” 

BALTIMORE,  MARYLAND 
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FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


T]H[]e  lUKTicnnEm*  Coi^riP^AM^jr  Westminster,  Md. 

HUSKERS  —  CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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THE  C  A  N  N 


WEEKLY  REVIEW 

We  drop  our  usual  Comments  to  give  space 
tc  a  detailed  report  on  Army  orders  to  date 

_ _ And  to  point  out  the  absolute  necessity 

of  every  canner  having  some  defense  orders 
if  he  expects  to  continue  operating  now  and 
in  1942. 

BIDS  AND  ACCEPTANCES — As  we 
go  to  press  there  comes  to  us  a  de¬ 
tailed  statement  of  the  bids  re¬ 
quested,  the  goods  tendered  and  the 
acceptances  by  the  Government, 
for  the  Army.  This  is,  by  all  con¬ 
siderations,  the  salient  feature  of 
this  week’s  canned  foods  market. 
We  are  dropping  all  other  consider¬ 
ations. 

It  answers  the  universal  ques¬ 
tions  as  to  the  amount  of  canned 
foods  bought,  all  the  details  con¬ 
nected  therewith,  and  more  than 
that,  points  out  very  plainly  your 
opportunity  to  make  further  bids 
to  fill  out  these  needs. 

And  you  should  realize  the  neces¬ 
sity,  patriotically  and  from  a  busi¬ 
ness  viewpoint,  of  having  some 
such  orders  on  your  books.  We 
have  been  hammering  endlessly 
the  fact  that  to  get  normal  supplies 
to  continue  your  canning,  includ¬ 
ing  machinery  repairs  and  new 
equipment,  these  supply  sources 
must  have  canners’  orders  in  hand 
before  priorities  will  be  granted. 
And  not  just  to  complete  this  sea¬ 
son’s  operations,  an(j  of  course  for 
canners  who  run  all  the  year 
round,  but  for  next  season,  the 
1942  season,  if  you  hope  to  or  ex¬ 
pect  to  operate  then.  It  takes  time 
for  these  supplymen  to  make  and 
hii'.e  ready  the  things  you  need, 
and  they  can’t  start  that  “making” 
u  itil  you  indicate  by  your  orders, 
v-  at  you  will  need.  Wake  up  to 
ti  i  absolute  importance  of  this. 
j\  iterials  are  so  demanded  by  de- 
f  ise  preparations  that  steel  and 
a  minum  and  other  priorities 
c  met  be  allocated  to  supplymen 
1  make  up  reserves  ahead,  as  they 
1  '  e  always  done.  You  cannot 
N  it  until  your  need  is  at  hand, 
t  n  wire  the  order,  and  expect  de- 
’  ery,  as  in  days  of  old.  You’ve 


ED  FOODS  MARKETS 


got  to  look  ahead  and  prepare ;  and 
these  supplymen  must  have  in¬ 
hand-orders,  from  you  to  secure  the 
needed  materials,  the  priorities. 
Can  we  say  it  any  more  clearly 
than  this?  You  are  included;  no 
one  is  excepted. 

Note  that  new  bids  will  be  asked 
for,  and  check  carefully  where  you 
can  get  a  share  by  offering  your 
goods.  This  listing  will  be  found 
most  helpful.  Other  branches  of 
the  armed  forces  will  be  calling  for 
bids;  likewise  the  Federal  Surplus 
Commodities  Corporation,  the 
Navy  and  the  Marines  etc.,  but 
don’t  take  chances  on  being  left 
out.  These  Government  demands 
come  ahead,  before,  all  others.  Re¬ 
member  :  no  defense  orders,  no 
supplies.  Here  is  the  very  latest  on 
what  has  been  done,  to  date: 

RESULTS  OF  RECENT  ARMY  INVITATIONS 
TO  BID  ON  CANNED  FOODS 


San  Francisco  Central  Purchasing  Depot 


Quantity 

Quantity 

Awarded 

and 

Re<iuested 

Negotiated 

Item 

( Dozens ) 

(Dozens) 

Apricots  . 

56.464  #10 

8,768  #10 

7K,968  #2'/j 

250,676  #214 

Cherries  . 

6,708  #10 

5,925  #10 

43,134  #2C> 

45,954  #2>4 

Peaches  . 

250,954  #10 

116,875  #10 

268,712  #214 

408,814  #214 

Pears  . 

107,328  #10 

76,800  #10 

233,982  #2 '4 

233,982  #2»4 

Prunes  . 

49,091  #10 

49,091  #10 

9,654  #2VG 

9,654  #2>4 

Pineapple 

Fancy  Sliced.... 

125,556  #10 

82,337  #10 

Fancy  Sliced.... 

414,146  #2Vj 

593,360  #2»4 

Fancy  Sliced.... 

None  #2 

127,200  #2 

Fancy  Crushed 

in  juice . 

21,150  #10 

11,391  #10 

Fancy  Crushed 

in  syrup . 

86,000  #2'4 

77,600  #214 

Fancy  Crushed 

in  syrup . 

None  #2 

62,000  #2 

Asparagus  . 

56,862  #1  Tall 

None 

21,044  #2  Tall 

None 

624  #10 

None 

S  ilmon  — 

Reds  . 

100,000  #1 

100,000  #1 

Coho  . 

544,000  #1 

17,640  #1 

Chum  . 

140,000  #1 

62,000  #1 

Tuna 

Fancy  . 

410,260  13-oz. 

177,800  13-oz. 

Standard  . 

30,000  13-oz. 

We  do  not  have  complete  figures  on 
awards  and  negotiations  on  peaches  at 
the  moment  because  on  our  first  invita¬ 
tion  our  specifications  for  freestones  were 
not  correct  and  all  canners  bidding  on 
this  variety  were  asked  to  withdraw  their 
b’ds. 

Later,  the  specifications  were  corrected 
and  a  second  invitation  issued.  The  fig¬ 
ures  shown  plus  information  just  re¬ 
ceived  indicate  that  requirements  will  be 
covered. 


The  above  quantities  awarded  and  ne¬ 
gotiated  for  apricots,  cherries,  pears, 
pineapple  and  prunes  represent  the 
Army’s  anticipated  requirements.  At  this 
time,  it  is  not  expected  that  invitations 
for  any  additional  quantities  will  be  is¬ 
sued  from  the  Central  Purchasing  Office. 
The  Army  is  exceedingly  grateful  for 
the  splendid  cooperation  of  the  Pacific 
Coast  fruit  canners  in  making  it  possi¬ 
ble  to  procure  the  merchandise  needed. 

Bids  received  on  asparagus  were  con¬ 
sidered  too  high  so  it  was  decided  to 
discontinue  the  item  until  a  new  crop 
becomes  available  next  spring. 

Army  buyers  in  Seattle  are  accepting 
all  No.  1  Coho  and  chum  salmon  offered 
at  reasonable  prices,  and  while  we  do  not 
have  figures  on  the  actual  quantities  ob¬ 
tained  to  date,  they  are  considerably 
higher  than  indicated  above.  Salmon  can¬ 
ners  have  been  very  cooperative. 

Chicago  Central  Purchasing  Depot 

PEAS — Second  central  invitation.  No. 
199-42-58,  issued  Aug.  4 — Opened  Aug. 
19.  Extra  Standard,  Type  I  or  Type  II 
(Type  I  variety  must  be  No.  3,  Type  II 
may  not  be  smaller  than  No.  3  and  may 
be  “pod  run”). 

Quantity  requested....  351,300  doz.  No.  10 
or  as  an  alternate....l,844,300  doz.  No.  2 

Quantity  offered .  61,160  doz.  No.  10 

1,545,052  doz.  No.  2 

Quantity  awarded 

and  negotiated .  17,040  doz.  No.  10 

1,168,614  doz.  No.  2 

Responses  from  some  sections  were 
very  gratifying,  but  others  very  disap¬ 
pointing.  The  Chicago  office  is  issuing 
another  invitation  on  this  item.  Bids  are 
to  be  opened  on  September  23. 

BEANS,  SNAP — Invitation  No.  199- 
42-62,  issued  Aug.  6 — Opened  Aug.  21. 
Extra  Standard,  Type  I  (round)  green 
or  wax.  Style  I  (cut)  size  3,  4,  5  or  un¬ 
graded  for  size. 

Quantity  requested....  200,000  doz.  No.  10 
or  as  an  alternate.. ..1,063,200  doz.  No.  2 

Quantity  offered .  54,970  doz.  No.  10 

159,922  doz.  No.  2 

Quantity  awarded .  16,500  doz.  No.  10 

54,672  doz.  No.  2 

Obviously,  responses  were  decidedly 
disappointing.  Because  of  poor  crop  con¬ 
ditions  early  in  the  season,  this  is  un¬ 
derstandable.  Present  reports  are  that 
conditions  are  now  much  more  favorable 
so  a  second  invitation  will  be  sent  out. 

TOMATOES — Invitation  No.  199-42- 
64,  issued  August  7 — Opened  August  22. 
Extra  Standard  Grade,  Type  I 
Quantity  requested..  549,000  doz.  No.  10 

or  as  alternates . 2,000,000  doz.  No.  214 

2,947,400  doz.  No.  2 

Quantity  offered .  119,400  doz.  No.  10 

441.600  doz.  No.  214 
215,700  doz.  No.  2 

Quantity  awarded....  69,600  doz.  No.  10 

236.600  doz.  No.  21/2 
98,000  doz.  No.  2 
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Several  new  bidders  responded  on  this 
item  but  in  order  for  the  Army  to  obtain 
its  requirements  it  is  going  to  be  neces¬ 
sary  for  every  canner  to  offer  his  pro¬ 
portionate  share  on  the  next  invitation 
which  will  be  issued  shortly. 

CATSUP  AND  TOMATO  JUICE— 
Invitation  No.  199-42-66,  issued  August 
7 — Opened  August  22.  Catsup,  Fancy 
Grade,  Type  I,  Tomato  Juice,  Fancy 
Grade. 

Quantity  requested 

(Catsup)  .  30,000  doz.  No.  10 

Quantity  offered .  65,050  doz.  No.  10 

Quantity  awarded....  30,000  doz.  No.  10 
Quantity  requested 

(Juice)  .  240,500  doz.  No.  10 

or  as  alternates .  548,900  doz.  46-oz. 

1,052,000  doz.  24-oz. 

Quantity  offered .  172,340  doz.  No.  10 

105,500  doz.  46-OZ. 
93,200  doz.  24-OZ. 
Quantity  awarded....  123,860  doz.  No.  10 
6,000  doz.  46-OZ. 
44,000  doz.  24-OZ. 

BEETS — Invitation  No.  199-42-61,  is¬ 
sued  August  6 — Opened  August  21. 
Fancy  Grade,  Style  II  (sliced)  Style  III 
(quartered)  or  Style  VI  (cut). 

Quantity  requested....  60,000  doz.  No.  10 

or  as  alternate .  222,900  doz.  No.  2% 

Quantity  offered .  61,007  doz.  No.  10 

103,392  doz.  No.  2% 

Quantity  awarded .  35,307  doz.  No.  10 

61,754  doz.  No.  2% 

It  is  not  anticipated  that  additional 
quantities  will  be  required. 

BEANS,  LIMA— Invitation  No.  199- 
42-65,  issued  August  6 — Opened  August 
21.  Extra  Standard,  Type  I  (fresh  lima 
beans).  Not  larger  than  medium,  pod 
run  acceptable. 

Quantity  requested....  63,500  doz.  No.  10 
or  as  an  altrenate....  333,300  doz.  No.  2 

Quantity  offered .  31,300  doz.  No.  10 

151,618  doz.  No.  2 

Quantity  awarded 

and  negotiated .  9,800  doz.  No.  10 

99,622  doz.  No.  2 

Within  the  next  few  days  a  second  in¬ 
vitation  will  be  issued  on  this  item. 

SPINACH — All  bids  were  rejected.  It 
is  hoped  requirements  can  be  covered 
from  the  fall  crop,  at  which  time  a  new 
invitation  will  be  issued. 

CORN — Invitation  No.  199-42-41,  is¬ 
sued  July  24 — Opened  August  20.  Extra 
Standard  Grade,  Style  I  (cream).  Style 
II  (whole  grain)  color  white  or  golden  in 
No.  2  tin,  also  whole  grain  white  or 
golden  in  No.  10  tins. 

Quantity  requested 

2,095,200  No.  2  Cream  Style  or 
No.  2  Whole  Grain 
388,000  No.  10  Whole  Grain 
Quantity  offered 

1,085,970  No.  2  Cream  Style 
286,800  No.  2  Whole  Grain 
40,980  No.  10  Whole  Grain 
Quantity  awarded 

and  negotiated 

620,270  No.  2  Cream  Style 
66,000  No.  2  Whole  Grain 
11,000  No.  10  Whole  Grain 

Offerings  were  much  lighter  than  was 
anticipated.  Only  one  State  offered  its 
proportionate  share  and  it  is  hoped  that 


the  other  corn  producing  States  will  take 
advantage  of  another  invitation  that  will 
be  issued  shortly  and  bid  large  enough 
quantities  to  assure  the  Army  of  getting 
its  total  requirements. 

SAUERKRAUT  —  Detailed  informa¬ 
tion  not  available. 

PUMPKIN — Detailed  information  not 
available. 

SWEET  POTATOES— Practically  no 
spots  offered.  New  invitation  will  be  is¬ 
sued  at  a  later  date. 


NEW  YORK  MARKET 


By  “New  York  Stater” 

Tomato  Price  Break  Brought  Rush  of  Orders 
—  Retail  Orders  Heavy  —  After  Beets  — 
Beans  Very  Active — Corn  Steady — Fair  In¬ 
quiry  For  Sweet  Potatoes — Cherries  Short — 
Apple  Sauce  Wanted  —  Fruits  Strong  — 
Shrimp  Canning  Limping — Sardine  Canning 
Also— Salmon  Doing  Better. 

New  York,  September  12,  1941. 

THE  SITUATION — The  market  this 
week  was  treated  to  the  novel  sight 
of  a  minor  price  break  in  canned 
foods,  the  occasion  being  an  easing 
off  in  southern  tomato  quotations, 
as  the  much  -  discussed  “glut” 
period  of  the  season  arrived.  It  is 
generally  believed  that  this  price 
softening  will  be  short-lived,  how¬ 
ever,  and  the  recession  brought  a 
good  volume  of  buying  interest  in¬ 
to  the  market.  In  the  remainder 
of  the  canned  foods  list,  price  firm¬ 
ness  continued  general.  Actual 
trading,  however,  was  rather  rou¬ 
tine  for  the  week,  distributors  ap¬ 
parently  being  in  a  transitory  stage 
as  they  center  their  interest  on  get¬ 
ting  shipments  of  new  pack  goods 
forward  before  resuming  purchas¬ 
ing  operations. 

THE  OUTLOOK — Jobbers  are  now 
analyzing  their  forward  inventory 
position  in  the  light  of  delivery 
notices  on  new  packs,  most  of 
which  are  at  hand,  and  it  is  ex¬ 
pected  that  buying  will  broaden  in 
the  immediate  future.  Retail  de¬ 
mand  for  canned  foods  has  been  in 
excess  of  normal  for  this  season  of 
the  year,  and  it  is  evident  that  re¬ 
tail  outlets,  as  well  as  jobbers,  are 
building  up  their  inventories 
against  anticipated  transportation 
difficulties,  and  possible  higher 
prices  later  on  in  the  marketing 
season. 


TOMATOES — Reflecting  an  over¬ 
night  break  in  raw  tomato  prices, 
southern  canners  this  week  drop¬ 
ped  their  quotations  on  new  pack 
tomatoes.  The  market,  on  the  de¬ 
cline,  leveled  off  to  a  minimum  of 
471/2  cents  on  standard  Is,  77V-2 
cents  on  2s,  $1.15  on  2 1/0,  and 
$3.75  on  10s,  all  f.  o.  b.  canneries, 
while  on  extra  standards  quota¬ 
tions  were  heard  at  521/0  cents  for 
Is,  85  cents  for  2s,  $1.35  for  21/2S. 
There  was  a  good  demand  evident 
on  the  break,  reflecting  the  appar¬ 
ent  conviction  that  the  “glut”  will 
be  short-lived,  and  that  quotations 
for  the  canned  product  will  re¬ 
bound.  As  is  usually  the  case, 
however,  some  distributors,  wait¬ 
ing  possible  further  declines,  again 
face  the  prospect  of  “missing  the 
boat.” 

BEETS — Considerable  buying  in¬ 
terest  in  new  pack  New  York  State 
beets  is  reported  this  week,  with 
canners  offering  for  prompt  ship¬ 
ment  at  75  cents  for  fancy  cut  2s 
and  $3.25  for  10s,  with  fancy 
sliced  at  85  cents  for  2s  and  $3.90 
for  10s,  while  fancy  small  sliced 
command  90  cents  and  $4.00,  re¬ 
spectively.  On  fancy  whole,  prices 
range  80  cents  to  $1.35  on  2s,  as  to 
size  of  the  beets. 

BEANS — More  trading  activity  in 
new  pack  stringless  beans  is  re¬ 
ported  this  week.  Southern  stand¬ 
ards  have  moved  well  at  90  cents 
for  2s,  with  2i4s  ranging  $1.20  to 
$1.25  and  10s  holding  at  $4.25.  On 
standard  cut  wax,  $1.00  is  bottom 
for  2s  and  $5.00  for  10s,  in  the 
south.  New  York  State  packers 
are  offering  extra  standard  cut 
refugee  beans  this  week  for  prompt 
shipment  on  the  basis  of  $1.10  for 
2s,  with  fancy  ungraded  at  $1.15, 
f.  o.  b.  cannery. 

CORN  —  Reports  on  the  new 
southern  pack  indicate  that  can¬ 
ners  are  not  offering  freely  as  yet, 
and  the  market  is  in  good  shape. 
Standard  crushed  evergreen  rules 
steady  at  85  cents  per  dozen  on  2s, 
with  10s  at  $4.50,  while  extra 
standard  ranges  90-92  V2  cents  and 
$4.90-$5.00.  On  fancy  wholegrain, 
the  market  is  well  held  at  $1.00  up 
for  2s  and  $5.75  for  10s,  with 
extra  standards  at  95  cents  and 
$5.50. 
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SWEET  POTATOES — The  new  pack 
^3  moving  well,  and  a  fair  inquiry 
ior  prompt  shipment  goods  is  re¬ 
ported  this  week.  Canners  quote 
No.  3  squat  tins,  vacuum  pack,  at 
31.15,  with  syrup  pack  21/2S  at 
51.30  and  solid  pack  2V2S  at  $1.25, 
^11  f.  0.  b.  canneries.  A  number  of 
oackers  have  already  withdrawn 
from  the  market,  due  to  their  fairly 
neavy  sales  on  futures  contracts. 

CHERRIES  SHORT  —  Continued 
short  offerings  of  red  sour  pitted 
cherries  are  reported,  and  the 
market  has  taken  another  brace  up¬ 
state,  where  canners  now  quote 
water  pack  303s  at  $1.35,  with  2s 
at  $1.60  and  10s  at  $8.25  per  dozen, 
f.  o.  b. 

APPLE  SAUCE — New  pack  apple 
sauce  is  coming  in  for  attention, 
and  demand  is  fair,  notwithstand¬ 
ing  the  relatively  high  prices 
quoted  on  late  pack.  New  York 
State  canners  are  quoting,  for  early 
October  shipment,  at  70  cents  for 
303s,  80  cents  for  2s,  and  $4.00  for 
10s.  Other  canners  are  quoting  2s 
at  85  cents  minimum,  with  303s  at 
75  to  771/4  cents.  It  is  generally 
expected  that  the  market  will  ad¬ 
vance  before  canners  get  very  far 
into  the  packing  and  shipping 
season. 

CALIFORNIA  FRUITS  —  Continued 
strength  is  reported  on  the  general 
list  this  week.  A  prominent  can- 
ner  during  the  week  advanced  new 
pack  fruit  cocktail  prices,  bringing 
the  market  to  $2.25  for  2i/4s,  $1.30 
for  Is,  and  $7.50  for  10s,  f.  o.  b. 
Pacific  Coast  shipping  points.  Cali¬ 
fornia  clings  remain  in  strong  po¬ 
sition,  with  standard  2i/4s  firm  at 
$1.85,  and  choice  generally  held  at 
$2.00,  with  a  few  packers  shading 
cm  the  latter  to  $1,971/4.  Distribu¬ 
tors  are  still  awaiting  postings 
'“rom  their  packers  on  probable  de¬ 
liveries  against  new  pack  pur¬ 
chases.  In  the  Northwest,  the 
rade  is  showing  more  interest  in 
’anned  prunes,  due  to  recent  price 
tiffening  following  purchase  of 
ubstantial  blocks  for  shipment  to 
’ritain. 

SHRIMP — Reports  from  the  Gulf 
his  week  indicate  that  some  plants 
mve  been  forced  to  shut  down,  due 
3  the  shortage  of  fish.  Offerings 
3f  the  canned  product  for  prompt 


shipment  are  spasmodic,  and  the 
market  is  strong.  Canners  are 
holding  broken  at  $1.50,  small  at 
$1.70,  mediums  at  $1.80,  and  large 
at  $1.90  per  dozen,  f.  o.  b.  Gulf 
points. 

SARDINES  —  The  situation  in 
Maine  remains  unchanged,  with 
many  canneries  shut  down  due  to 
short  supplies  of  fish.  With  the 
season  not  scheduled  to  end  until 
November  30,  canners  are  hopeful 
that  the  run  of  fish  will  improve, 
but  in  the  meantime  are  with¬ 
drawn,  with  all  prices  nominal. 

SALMON  —  Latest  reports  on 
pack  progress  place  production  of 
reds  up  to  August  30  at  1,122,508 
cases,  pinks  4,426,850  cases,  chums 
651,277  cases,  cohoes  208,713  cases, 
and  Kings  40,164  cases,  a  total  of 
6,449,412  cases,  as  compared  with 
a  pack  of  4,949,728  cases  as  of  the 
same  date  a  year  ago.  Deliveries 
against  government  orders  are  get¬ 
ting  priority,  with  these  goods  be¬ 
ing  invoiced  on  the  basis  of  $3.25 
for  tall  reds,  $2.50  for  tall  cohoes, 
$1.75  for  pinks,  and  $1.70  for 
chums. 

TUNA — New  pack  west  coast 
tuna  was  quoted  into  the  local  mar¬ 
ket  this  week,  against  s.  a.  p.  or¬ 
ders,  on  the  basis  of  $12.50  for 
halves  and  $24  for  Is,  f.  o.  b.  can¬ 
nery.  Prompt  shipment  offerings 
are  negligible,  with  the  market 
firm. 


CHICAGO  MARKET 

Market  Active,  Prices  Firm — Tomato  Prices 
Stiffen  —  Seeking  Tomato  Puree  —  Limited 
Offerings  of  Corn — No.  Is  and  10s  Corn 
Scarce — Peas  Moving  in  Record  Volume — 
All  Sweets  Scarce — Beets  Running  Small — 
Unprecedented  Demand  For  Beans — Pump¬ 
kin  Crop  Looks  More  Promising  —  Apple 
Sauce  Leads  The  Fruit  Procession  Demand — 
Prunes  Well  Sold  Up— The  Octopus  King. 

By  “Illinois” 

Chicago,  September  12,  1941. 

GENERAL  SITUATION — The  Canned 
food  market  continues  active  and 
all  prices  are ’firm.  The  demand 
shows  no  sign  of  abating  with  con¬ 
sumer  interest  apparently  daily 
growing.  Some  of  the  Jobbers  are 
“crying”  account  limited  ware¬ 


house  room  but  the  movement  from 
canner — all  through  the  distribut¬ 
ing  channel,  is  heavy. 

TOMATOES — ^With  the  Maryland 
crop  reported  some  20  per  cent  less 
than  a  year  ago,  Indiana  canners 
and  those  in  the  surrounding 
States,  are  experiencing  a  demand 
from  the  East  and  Southeast.  Can¬ 
ners  are  reluctant  sellers  these 
days.  The  large  majority  of  them 
are  far  more  anxious  to  complete 
their  heavy  future  commitments 
rather  than  to  make  additional 
sales. 

Prospects  for  a  crop  are  fair. 
Normal  weather  conditions  this 
month  will  enable  Indiana  to  make 
a  good  showing.  Everyone  is  hope¬ 
ful  that  a  big  pack  will  be  recorded 
as  it  looks  as  if  it  will  be  needed. 

Since  last  week’s  report  was 
filed,  prices  have  stiffened  some¬ 
what  and  the  lowest  today  in  Indi¬ 
ana  is :  No.  2  tin  Standard  Toma¬ 
toes  @  80  cents  factory;  No.  2l/4 
tin  Standard  Tomatoes  @  $1.15 
factory;  No.  10  tin  Standard  To¬ 
matoes  @  $3.75  factory. 

TOMATO  PRODUCTS  —  A  large 
Eastern  soup  firm  has  been  trying 
to  purchase  No.  10  tin  tomato 
puree  in  the  middlewest  and  paying 
$3.75  a  dozen  without  boxes  or 
labels.  Some  demand  for  Tomato 
Juice  from  the  manufacturing 
trade  has  been  noted.  The  regular 
grocery  trade  seem  content  to 
drift  for  a  while  on  Juice  and  to 
first  take  care  of  their  future  con¬ 
tracts.  Catsup .  and  Chili  Sauce 
unchanged. 

CORN — No.  2  tin  standard  Cream 
Style  white  Corn  is  now  quoted  at 
85  cents  factory  in  Ohio,  with  very 
limited  offerings.  Iowa  canners 
did  not  fare  so  well  this  year  with 
the  result  that  some  Iowa  jobbers 
are  looking  to  Indiana  and  Ohio 
for  the  standard  grade. 

No.  1  tin  corn  of  all  kinds  has 
been  in  demand  and  prices  have 
been  marked  up  some  5  or  71/4 
cents  per  dozen.  No.  10  tins  are 
very  difficult  to  find  at  any  price. 

No.  2  Fancy  W.  K.  Yellow  corn 
is  quoted  at  a  range  of  prices  from 
$1.00  to  $1.10  factory.  No.  2 
Fancy  Cream  Style  Yellow  is  quot¬ 
ed  at  $1.00  to  $1.05  with  fair 
trading. 
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Some  business  has  been  done 
lately  on  No.  2  tin  Extra  Standard 
Cream  Style  Yellow  at  92 V2  cents 
and  No.  2  tin  Cream  Style  Country 
Gentleman  at  95  cents. 

PEAS  —  Wisconsin  canners  are 
busy  shipping  new  pack  peas  and  a 
new  record  has  been  established 
with  the  large  volume  moving  out. 

It  is  now  difficult  to  find  No.  2 
tin  Good  Standard  No.  4  Sieve 
Alaskas  at  90  cents  factory.  Some 
No.  2  tin  Standard  Sifted  Early 
Junes  at  95  cents  are  quoted,  along 
with  No.  2  Extra  Standard  No.  2 
Sieve  Alaskas  at  $1.15  to  $1.20. 

All  kinds  of  Sweet  peas  are 
scarce.  No.  10  tin  peas  are  spar¬ 
ingly  quoted  at — No.  10  Ex.  Stand. 
No.  2  Sv.  Alaskas,  $6.00;  No.  10 
Ex.  Stand.  No.  3  Sv.  Alaskas,  $5.75 ; 
No.  10  tin  Fancy  No.  5  Sv.  Sweets, 
$6.25 ;  No.  10  tin  Stand.  No.  5  Sv. 
Sweets,  $5.35.  All  f.o.b.  Wiscon¬ 
sin  shipping  points. 

Carrots  and  Peas  have  been  a 
popular  item  in  recent  years  but 
quotations  both  on  No.  2  tins  and 
No.  10  tins  have  not  been  noted. 

BEETS — The  crop  is  recovering 
somewhat  under  more  favorable 
conditions  but  to  date,  the  size  of 
the  beets  is  worrying  the  canner. 
He  wants  larger  sizes,  making  for 
greater  tonnage.  Quality  of  Wis¬ 
consin  beets  already  delivered  in 
Chicago,  shows  very  fine.  Prices 
are  firmly  held  and  the  market 
somewhat  inactive  due  to  lack  of 
Sellers. 

GREEN  AND  WAX  BEANS — An  un¬ 
precedented  demand  has  ruled  dur¬ 
ing  the  past  week  for  everything 
in  Green  and  Wax  beans  in  all  sized 
cans.  No.  1-No.  2  as  well  as  No.  10 
tins.  It  looks  like  a  shortage  be¬ 
fore  the  winter  is  over  and  unless 
the  Southern  tier  of  States  can 
pack  heavily  of  Beans  this  late  Fall 
or  next  Spring,  the  trade  at  large 
will  feel  this  scarcity.  Some 
S.  A.  P.  bookings  on  Green  Beans 
have  been  taken  for  Arkansas  can¬ 
ners  who  ought  to  be  packing 
within  the  next  six  weeks. 

PUMPKIN — Rains  within  the  past 
ten  days  have  improved  pack  pros¬ 
pects.  The  long,  hot  days  of  Au¬ 
gust  made  for  small  sized  Pump¬ 
kins,  the  same  as  Beets.  Some  re¬ 
port  on  the  Chicago  market  is — it 


will  be  difficult  to  obtain  Pumpkin 
boxes  in  time  to  meet  the  usual 
Thanksgiving  trade. 

No.  21/4  tins  are  quoted  at 
around  80  cents  with  No.  10  tins 
at  $3.00. 

APPLES  AND  APPLESAUCE  —  The 
outstanding  feature  in  the  canned 
fruit  line  during  the  week  under 
review,  was  the  naming  of  opening 
prices  by  prominent  New  York 
State  Canners  on  Applesauce.  These 
were:-No.  2  tin  Extra  Fancy 
Applesauce  @  95  cents;  No.  2  tin 
Fancy  Applesauce  @  90  cents;  No. 
10  tin  Fancy  Applesauce  @  $4.10. 
f.o.b.  New  York  State  Factory, 
etc.  Pennsylvania  Canners  have 
also  quoted  at  somewhat  lower 
prices. 

With  a  heavy  demand  for  fresh 
Apples  and  Canners  paying  con¬ 
siderably  more  than  a  year  ago,  the 
trade  realize  that  this  is  one  fruit 
that  has  not  increased  in  propor¬ 
tion  to  Peaches  on  the  West  Coast 
and — are  contracting  heavily. 

CALIFORNIA  FRUITS — There  is  no 
change  in  the  situation.  Chicago 
merchants  realize  that  with  heavy 
buying  on  the  part  of  the  Govern¬ 
ment  under  the  Lend  &  Lease  Bill, 
for  shipment  to  Britain,  that  their 
stocks  had  best  be  “full  up”. 

California  canners  are  likewise 
busy  trying  to  pack  their  orders 
and  to  ship  East  as  their  Buyers 
have  all  been  clamoring  for  the 
goods.  It  is  said  that  some  con¬ 
tracts  will  have  to  be  pro-rated. 

Apricots,  market  more  than  firm. 
A  large  pack  was  recorded  and 
there  was  a  good  surplus  but  recent 
Government  buying  has  more  than 
taken  up  the  slack. 

Cling  Peaches  are  not  going  to 
run  as  large  as  was  figured.  9,000,- 
000  cases  will  be  the  maximum. 

Cocktail  and  Salad  are  strong 
with  most  Canners  withdrawn 
from  the  market.  Everyone  ex¬ 
pects  higher  prices. 

PACIFIC  NORTHWEST  —  Due  to 
heavy  buying  of  Prune-Plums,  it  is 
now  difficult  to  secure  anything  in 
that  line.  The  last  quotation  was 
No.  214  Standard  at  $1.15. 

Blackberries  seem  to  have  been 
hit  very  hard  both  in  Oregon  and 
Washington  and  some  Canners  re¬ 
port  their  inability  to  make  even 


a  pro-rata  delivery.  What  with 
lack  of  pickers,  unexpected  heavy 
and  continued  rains  during  the 
heighth  of  the  season.  Blackberries 
were  simply  not  to  be  had. 

FISH — There  is  little  change  in 
the  entire  line.  Salmon  maintains 
strength ;  Tuna  Fish  is  hard  to  ob¬ 
tain,  and  when  found,  high  prices 
rule;  the  Shrimp  pack  is  falling 
down  and  some  say  No.  1  Mediums, 
that  opened  at  $1.50,  will  advance 
to  $1.75  or  over,  soon.  Some  Sar¬ 
dine  business  is  being  booked  both 
from  Maine  as  well  as  the  Pacific 
Coast. 

THE  GREAT  HNTERSTATE  GROCERY 
CHAIN  “OCTOPUS”  —  Another  car¬ 
toon  appeared  in  a  recent  issue  of 
a  Trade  paper.  It  was  entitled — 
“The  King  Can  Do  No  Wrong  ( ?)  ” 

It  depicted  the  “Octopus”  in  his 
regal  clothes,  crown  on  his  head, 
sceptre  in  his  hand,  and  under¬ 
neath  was  the  following: 

“1.  I  issue  this  deecree,  which 
my  obedient  servants  must  carry 
through ; 

“2.  Push  our  private  brands  to 
the  exclusion  of  all  other  brands. 
“3.  Display  our  brands  effective¬ 
ly  and  hide  or  minimize  adver¬ 
tised  brands  whenever  possible. 
“4.  Use  advertised  brands  to 
bring  people  into  our  stores  and 
quote  prices  regardless  of  car¬ 
load  cost. 

“5.  Never  mind  what  happens  to 
retailers,  wholesalers,  manufac¬ 
turers  and  other  chains. 

“6.  We  want  to  control  retail 
distribution.” 

CALIFORNIA  MARKET 

First  Price  Lowest — Withdrawals  Rapid — 
Pro  Rating  and  Shipping  Worries — Some 
Government  Orders — Cling  Peach  Pack  Ended 
Short — Spinach  Cut — Sardine  Prices  Opened 
and  Closed — Tuna  Pack  Running  Light — 
Heavy  Pineapple  Business — Good  Pack 

Alaska  Salmon. 

By  “Berkeley” 

San  Francisco,  Sept.  12,  1941. 

MARKET — Formal  opening  and 
tentative  opening  prices  on  Cali¬ 
fornia  canned  products  continue  to 
make  their  appearance,  but  it  is 
noted  that  within  a  few  days  lead¬ 
ing  canners  seem  compelled  to 
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PEARS — The  Pacific  Coast  pack 
of  Bartlett  pears  promises  to  be  a 
little  larger  than  in  1940.  The 
California  output  will  doubtless 
show  a  gain,  with  that  of  the 
Northwest  a  falling  off,  according 
to  most  reports.  The  price  paid  to 
growers  this  season  is  better  equal¬ 
ized  between  the  two  districts  than 
in  former  years.  Canners  in  the 
Pacific  Northwest  are  paying  about 
$42.50  a  ton  for  No.  1  fruit,  al¬ 
though  some  has  been  contracted 
for  at  $50. 


make  withdrawals.  That’s  the  way 
the  market  has  been  all  season, 
with  the  first  price  the  lowest.  The 
making  of  sales  seem  to  be  the 
least  of  canners’  worries  and  just 
now  they  are  wrestling  with  the 
necessity  of  making  pro  rata  de¬ 
liveries  on  many  items,  and  with 
meeting  the  urgent  demands  for 
deliveries  at  the  earliest  possible 
moment.  Boxes,  both  wood  and 
fiber,  are  difficult  to  secure,  even 
for  the  shipment  of  goods  ordered 
by  the  Government,  and  then 
there’s  the  question  of  securing 
freight  cars  or  steamer  space. 

Sales  have  slackened  off  mate¬ 
rially  of  late,  owing  to  the  large 
number  of  withdrawals,  but  there 
seems  to  be  a  healthy  demand, 
judging  by  the  number  of  orders 
that  are  being  turned  down  by 
packers.  Later,  when  Government 
requirements  have  been  filled  and 
the  size  of  packs  are  definitely 
known,  many  packers  will  un¬ 
doubtedly  be  in  a  position  to  accept 
some  further  business  on  lines  now 
withdrawn.  Buyers  are  counting 
on  this  to  get  their  stocks  in 
balance. 


GOVERNMENT  BUYING  —  Reports 
are  now  coming  through  in  detail 
of  some  of  the  purchases  recently 
made  by  the  Quartermaster  Supply 
Officer  of  the  San  Francisco  Gen¬ 
eral  Depot,  for  Mason.  Largest  of 
the  individual  contracts  went  to  the 
California  Packing  Corporation, 
which  received  an  award  for  $416,- 
000  for  canned  peaches,  $238,840 
for  pears,  and  $140,921  for  tuna 
Osh.  The  Van  Camp  Sea  Food 
Company  is  to  supply  tuna  fish  for 
$289,008,  while  one  French  Sardine 


Company  has  received  an  award  to 
supply  $143,000  worth  of  tuna. 
Libby,  McNeill  &  Libby  are  to  fur¬ 
nish  canned  pears  on  their  bid  of 
$138,625,  the  Hunt  Brothers  Pack¬ 
ing  Company  are  also  to  deliver 
this  fruit  to  the  tune  of  $49,425, 
while  Haas  Bros,  are  to  supply 
$63,625  worth  of  prunes.  The 
Hawaiian  Pineapple  Company, 
Ltd.,  has  just  been  awarded  a  con¬ 
tract  to  furnish  $461,463  worth  of 
canned  pineapple,  this  award  fol¬ 
lowing  one  for  $194,908.  To  care 
for  extensive  shipping  the  War 
Department  has  taken  over  three 
more  piers  on  San  Francisco’s 
Embarcadero,  making  a  total  of 
seven.  The  Navy  Department  oc¬ 
cupies  two  piers. 

PEACHES  —  The  packing  of 
peaches  has  come  to  an  end  in 
California  and  canners  estimate 
that  the  output  of  clings  will  be  in 
the  neighborhood  of  nine  and  a  half 
million  cases.  That  means  that 
with  the  limited  carryover  the 
quantity  available  to  meet  the  de¬ 
mands  of  the  trade  will  be  about 
two  million  cases  less  than  a  year 
ago.  More  freestone  peaches  will 
be  available,  however;  the  pack  of 
this  fruit  being  estimated  at  close 
to  two  million  cases.  Government 
requirements  will  cut  deeply  into 
the  quantities  to  be  distributed 
through  regular  channels. 

CHERRIES — The  Canners  League 
of  California  has  brought  out  fig¬ 
ures  placing  the  California  pack  of 
cherries  in  brine  for  1941  at  6,329 
tons,  or  50,632  barrels.  This  is 
almost  three  times  the  size  of  the 
1940  pack,  but  is  far  below  the 
1939  pack  of  74,112  barrels. 


I  All  the  latest  data 

I  FORMULAE  —  COOKING  TIMES 
I  COOKING  TEMPERATURES 

;  are  included  in  the  6th  edition  of 

“A  Complete  Course  in  Canning” 

Price  $10.00  The  Cannins  Trade 

'  j  20  S.  Gay  Street 

order yo.,rcopyno,v.  Baltimore,  Md. 


SPINACH — Sales  of  spinach  in 
this  market  by  canners  have 
dwindled  to  the  vanishing  point 
and  lists  are  no  longer  to  be  relied 
upon  to  express  values.  Some  busi¬ 
ness  is  being  booked  on  fall  pack, 
it  is  understood,  but  quotations  will 
have  little  value  until  the  quality  of 
the  pack  is  determined.  The  last 
sale  of  spring  pack  reported  was  a 
small  lot  of  No.  2V2S  at  $1.45. 

TOMATOES  —  California  tomato 
growers  and  packers  are  not  espe¬ 
cially  happy  over  the  market  situa¬ 
tion  here.  The  Government  has  not 
been  placing  business  on  the  basis 
expected  and  canners  are  not  pay¬ 
ing  as  much  for  canning  stock  as 
growers  had  been  led  to  expect. 
Catsup  and  tomato  sauce  have 
moved  better  than  canned  tomatoes. 
Standards  are  still  selling  at  $1.15 
for  No.  2V2S,  with  solid  pack  in  this 
size  priced  at  $1.50. 

SARDINES  —  Tentative  opening 
prices  on  No.  1  ovals  California 
sardines  were  brought  out  recently 
by  the  California  Packing  Corpora¬ 
tion  at  $1.07  V2  a  dozen  for  Del 
Monte  brand.  Early  confirmations 
were  heavy  and  quotations  have 

When  Plus  and  Minus 
both  Mean  PLUS 

•  When  Lanssenkamp  Production  Units  increase  production  capacity  up  to  twice  that  of 
equipment  of  comparable  size,  and/or,  increase  yield,  and  step  up  the  quality — they  pave  the 
way  to  lower  costs  and  better  profits.  These  are  plus  qualities. 

And  when  they  also  decrease  labor  overhead,  reduce  power 
costs,  practically  eliminate  shut-downs,  and  lower  up-keep — 
they  continue  their  plus  performance,  and  continue  to  widen  the 
profit  margin. 

Complete  information  on  any  type  of  Langsenkamp  Production 
Unit  without  obligation. 

F.  H.  LANGSENKAMP  COMPANY 

••Emciency  in  the  Canning  Planf  INDIANAPOLIS.  INDIANA 
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since  been  withdrawn,  pending 
more  definite  information  concern¬ 
ing  the  size  of  the  pack.  Govern¬ 
ment  purchases  have  been  made  at 
$3.90  a  case  for  ovals  and  $2.90  for 
No.  1  tails.  It  is  understood  that 
Government  commitments  have 
been  in  the  neighborhood  of  1,400,- 
000  cases.  The  pack  to  date  has 
been  light,  but  the  season  is  just 
getting  under  way. 

TUNA — The  tuna  pack  is  proving 
light,  despite  efforts  to  bring  in 
larger  catches  of  fish.  Packers  are 
withdrawn  on  many  items  and 
substantially  heavier  sales  could  be 
made  if  the  goods  were  in  sight.  A 
similar  situation  prevails  on  sal¬ 
mon,  with  pinks  about  the  only 
item  being  offered  freely.  These 
are  being  sold  generally  at  $1.75  a 
dozen,  with  chums  priced  but  five 
cents  less. 

PINEAPPLE — A  very  heavy  vol¬ 
ume  of  business  has  been  booked  on 
canned  pineapple  and  some  short¬ 
ages  are  already  showing  up,  with 
numerous  withdrawals.  Standards 
are  in  short  supply  and  some  can- 
ners  are  getting  closely  sold  up  on 
some  of  the  consumer  sizes.  It 
seems  impossible  to  get  stocks  to 
the  mainland  in  keeping  with  the 
demands  of  the  trade. 

SWEET  POTATOES  —  Tentative 
opening  prices  on  Del  Monte  Brand 
sweet  potatoes  of  the  new  pack 
have  been  brought  out  by  the  Cali¬ 
fornia  Packing  Corporation  at 
$1.70  for  No.  2Vos.  This  item  is 
packed  asparagus  style  and  stock 
will  be  available  in  November. 

SALMON — Plants  of  the  Pacific 
American  Fisheries  in  Alaska,  in¬ 
cluding  four  joint  operations, 
packed  more  than  1,000,000  cases 
of  salmon  this  season.  The  pack 
was  the  largest  since  1936  and  ex¬ 
ceeded  by  40  per  cent  the  1940 
total. 

ACCOUNTANTS  VISIT  NEW  PLANT 

The  San  Francisco  Chapter  of  the  Na¬ 
tional  Association  of  Coast  Accountants 
recently  sponsored  a  tour  of  the  new 
plant  of  the  Hunt  Brothers  Packing 
Company  at  Hayward,  Calif.,  with  an 
address  by  C.  N.  Lovegren,  president  of 
the  packing  company. 


WEST  COAST  NOTES 


VITAMIN  LABELING 

A  new  section  has  been  added  to  the 
California  Health  and  Safety  Code  de¬ 
signed  to  prevent  mislabeling  and  the  is¬ 
suance  of  false  statements  relative  to 
the  medicinal  value  of  certain  vitamins. 
Under  this  new  section  any  concentrated 
substance,  represented  for  use  because 
of  its  vitamin  content,  shall  list  the 
common  or  usual  name  of  the  vitamin, 
and  if  it  contains  more  than  one,  must 
contain  a  statement  of  the  proportions 
of  such  vitamins  expressed  in  standard 
units. 

INCORPORATED 

The  Arizona  Products  Cannery  has 
been  incorporated  at  Phoenix,  Ariz.,  with 
a  capital  stock  of  $6,000  by  D.  N. 
Schrock,  Glendale,  J.  N.  Schrock  and 
Bertille  W.  Sprindle. 

QUINN  HEADS  VALLEY  GROWERS 

The  Sacramento  Valley  Retail  Grocers’ 
Association,  with  headquarters  at  Sacra¬ 
mento,  Calif.,  has  elected  officers,  as  fol¬ 
lows:  President,  O.  G.  Quinn;  vice- 

president,  Frank  King,  and  secretary- 
treasurer,  Charles  Mering. 

INCORPORATED 

The  Olive  Growers  of  California,  Inc., 
has  been  incorporated  at  Oroville,  Calif., 
with  a  capital  stock  of  $550,000,  by  C. 
H.  Cain  and  Fred  Aberlee,  of  Los 
Angeles. 

FLOATING  CANNERY  GETS  TANKER 
DUTY 

The  S.  S.  Lake  Miraflores,  of  San 
Francisco,  Calif.,  the  first  seagoing  fish 
canning  and  reduction  plant  on  the  Pa¬ 
cific  Coast,  has  been  converted  into  a 
combination  oil  tanker  and  freighter. 
The  vessel  had  been  laid  up  since  the 
outlawing  of  floating  canneries. 

CONTINENTAL  STRIKE  SETTLED 

The  plant  of  the  Continental  Can  Com¬ 
pany  at  Los  Angeles,  Calif.,  resumed  op¬ 
erations  recently,  following  a  strike  of 
CIO  workers  which  kept  it  closed  for  a 
week.  An  agreement  was  reached  for 
blanket  pay  increases  of  10  cents  an 
hour,  a  40-hour  week  and  time  and  a  half 
for  overtime. 

PACIFIC  OLIVE  COMPANY 

R.  N.  Ball,  E.  Van  Dellen  and  A.  W. 
Strieker  have  filed  a  statement  to  the 
effect  that  they  are  engaged  in  the  pro¬ 
cessing  and  packing  of  olives  at  Visalia, 
Calif.,  under  the  firm  name  of  the  Pa¬ 
cific  Olive  Company. 


SALMON  PLANT  BURNS 

The  cannery  of  British  Columbia 
Packers,  Ltd.,  at  Quathiaski  Cove,  near 
Compbell,  B.  C.,  was  destroyed  by  fire 
August  27,  with  a  loss  estimated  at 
$125,000.  About  4500  cases  of  salmon 
were  lost  with  the  plant. 

BEN-HUR  APPOINTS  WHITMAN 

The  Carl  Whitman  merchandising  or¬ 
ganization,  San  Francisco,  Calif.,  has 
been  appointed  to  represent  Ben-Hur 
Products,  Inc.,  of  Los  Angeles,  in  North¬ 
ern  California. 

WING  ON  ANNIVERSARY 

Fifty  years  ago  a  young  Chinese 
named  J.  G.  Lock  started  a  small  store 
in  Sydney,  Australia,  the  beginning  of 
the  huge  Wing  On  Company,  importing 
and  exporting  concern  with  offices,  stores 
and  warehouses  in  Hong  Kong,  Sydney 
and  San  Francisco.  Recently,  Lansing 
Kwok,  San  Francisco  manager  of  Wing 
On,  entertained  in  honor  of  the  fiftieth 
anniversary  of  the  concern  founded  by 
his  uncle. 

EDITORIAL 

(Continued  from  page  5) 

With  prosperity  now  rampant 
they  are  trying  the  other  method, 
ordering  a  reduction  in  crops  now 
in  over-supply,  and  the  raising  of 
more  food  crops  at  a  profit  paying 
price.  We  called  your  attention  to 
this  last  week,  and  the  papers  are 
full  of  the  subject,  as  you  know. 

The  whole  canning  industry  is 
very  deeply  interested  in  this  new 
move.  There  has  just  come  to  our 
desk,  from  the  U.  S.  Department  of 
Commerce,  “Industrial  Reference 
Service,  Part  3,  Foodstuffs,”  and  in 
more  particular  “The  United  States 
Canning  Industry,  July  1941.” 
Take  our  advice  and  send  for  a 
copy  of  this,  under  the  above  terms, 
inclosing  10c;  you  will  welcome  it. 
The  Introductory,  or  Summary, 
appears  elsewhere  in  this  issue 
under  “Tomatoes  Wanted.”  Send 
to  the  U.  S.  Department  of  Com¬ 
merce,  Washington,  D.  C. 

There  are  18  pages  of  tabulated 
data  covering  every  kind  of  canned 
food  —  fruits,  vegetables,  fish, 
meats,  milk,  etc.,  a  comparison  of 
present  packers’  prices  with  those 
of  a  year  ago ;  prospective  supplies 
of  major  items;  wholesale  and  re¬ 
tail  prices ;  price  trends ;  trends  in 
total  food  trade ;  current  pack, 
shipment,  stocks  and  foreign  trade 
data  on  all  major  canned  foods.  A 
lot  for  only  10c. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
cf  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”;  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


Canned  Vegetables 


CANNED  VEGETABLES— Continned 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


Eastern 
Low  High 


ASPARAGUS 

White  Colossal,  No.  2^........„ . 

Large,  No.  2V4 . 

Medium,  No.  2V^ . 

Green  Mam.  No.  2  ro.  cans . 

Large,  No.  2 . 

Medium,  No.  2 .  2.60 

Tips.  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  28 . 

Green  Tips,  40/50,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s .  8.25 

Green  Cuts,  2s .  1.15 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 .  1.10 

No.  10  .  5.00 

Ex.  Std.  Cut  Green,  No.  2 .  1.00 

No.  10  .  4.75 

Std.  Cut  Green,  No.  2 . 90 

No.  10  .  4.25 

Fancy  Whole  Green,  No.  2 .  1.15 

No.  10  .  5.50 

Ex.  Std.  Whole  Green,  No.  2 . 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 .  1.05 

No.  10  .  4.50 

Std.  Cut  Wax,  No.  2 .  1.00 

No.  10  .  5.00 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 


Central 
Low  High 


nominal 
nominal 
nominal 
nominal 
.85  . 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


No.  2%  . 

No.  10  . 

Cat,  No.  2 . 75 

No.  2%  . 95 

No.  10  .  3.25 

Sliced,  No.  2 . 85 

No.  2%  . 

No.  10  .  3.90 

-'■red.  No.  2 . 


No.  10  . 

lestring.  No.  2.. 
No.  10  . 


Iced,  No.  2 . 80  . 

No.  10  .  3.60  4.60 

-  .-ced.  No.  2 .  *66  .80 

No.  10  .  3.26  3.75 

EAS  AND  CARROTS 

■d.  No.  2 . 70  .80 

incy  No.  2 . 95  1.15 


No.  2  Tiny  Green . 

..  1.6(1 

1.70 

1.50  1.60 

1.60 

1.65 

No.  10  . 

..  7.60 

7.76 

8.00 

No.  2  Fancy  Small  Green . 

..  1.30 

1.45 

1..30  1.35 

No.  2  Medium  Green . 

..  1.15 

1.35 

1.20  1.30 

1.25 

1.25 

No.  10  . 

..  6.00 

6.35 

No.  2  Green  &  White . 

.95 

1.15 

.90  . 

.90 

.90 

No.  10  . 

..  4.75 

5.50 

No.  2  Fresh  White . 

.80 

.72%  .80 

.80 

.85 

No.  10  . 

.57  V, 

4.25 

.65 

liEETS 

V/hole,  No.  2 . 

.80 

1.35 

1.05 

CORN— Wholegrain 

Yellow,  Fancy  No.  2 . .  1 

12-oz.  vac . 

No.  10 .  5 

Ex.  Std.  No.  2 . 

No.  10  .  5 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 .  1 

No.  10  . 5 

Ex.  Std.  No.  2 . 

No.  10  .  5 

Std.  No.  2 . 

No.  10  .  4 

Shoepeg,  Fancy  No.  2 .  1 

No.  10  .  5, 


Ex.  Std.  No.  2 . 

95 

West  Uoast 

No.  10  . 

in 

Low 

High 

Std.  No.  2 . 

. 90  .95 

3.35 

3.50 

CORN — Creamstyle 

3.40 

3.60 

Yellow,  Fancy  No.  2 . 

1.00 

1.05 

3.30 

3.40 

No.  10  . 

.  5.75  . 

3.00 

3.10 

Ex.  Std.  No.  2 . 

. 92%  . 

.92% 

.95 

3.00 

No.  10  . 

.  5.30  . 

4.50 

2.90 

Std.  No.  2 . 

.85 

3.35 

3.60 

No.  10  . 

2.85 

3.00 

White.  Fancy  No.  2 . 

. 97%  1.00 

1.00 

3.00 

3.16 

No.  10  . 

2.55 

2.90 

Ex.  Std.  No.  2 . 

. 90  .95 

.90 

No.  10  . 

.  4.90  5.00 

Std.  No.  2 . 

. 86  . 

.86 

No.  10  . 

.  4.50  . 

11.25 

11.50 

HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2Vi  .  .66  .86 

No.  10  .  2.00  2.36 

MIXED  VEGETABLES 

Fey.,  No.  2 . 87%  .90 

No.  10  .  4.26  4.60 

Std.,  No.  2 . 62%  .77% 

No.  10  . 3.40  4.00 

PEAS 

No.  2  Fancy  Sweets,  2s .  1.40  . 


No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s.. 
No.  2  Ex.  Std.  Sweets,  3s.. 
No.  2  Ex.  Std.  Sweets,  43.. 
No.  2  Ex.  Std.  Sweets,  6s.. 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 


No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  8s . 

No.  2  Ex.  Std.  Alaskas,  Is.. 


No.  2  Ex.  Std.  Alaskas,  4s.... 
No.  2  Ex.  Std.  Alaskas,  6s.... 
No.  10  Ex.  Std.  Alaskas,  Is.. 
No.  10  Ex.  Std.  Alaskas,  2s.. 
No.  10  Ex.  Std.  Alaskas,  3s.. 
No.  10  Ex.  Std.  Alaskas,  4s.. 


No.  2  Std.  Alaskas,  4s.. 
No.  2  Std.  Alaskas,  5s.. 


No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s,  Soaked.. 
10s  . 


PUMPKIN 
Fancy,  No.  2.. 
No.  2%  ...... 

No.  10  . 


SAUER  KRAUT 
Fancy  No.  2 . 


SPINACH 

No.  2  - - -  1.00  1.06 

No.  2%  . .  1.26  1.40 

No.  10  _ _  4.76  6.26 


.70  _ 

2.00  2.35 


1.20 

1.10 

1.10 

1.00 

1.05 

1.05 

1.10 

.96 

.90 

1.00 

5.25 

5.35 

5.00 

5.35 

1.40. 

1.36 

1.15 

1.16 

1.20 

1.06 

1.10 

1.10 

1.16 

1.06 

6.00 

6.00 

5.76 

1.10 

.92% 

.97% 

1.00 

1.05 

.85 

.96 

.90 

.96 

6.60 

6.10 

5.25 

4.70 

4.90 

4.76 

6.00 

4.50 

6.00 

.80 

.92%  . 

3.00 

3.10  . 

.76  . 

.70 

.70  .76 

.82%  . 

.82% 

.86 

.86  .90 

2.76  2.86 

2.65 

2.76 

2.66  2.76 

nominal 

nominal 

nominal 
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Eastern 


SUCCOTASH 

Low 

High 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.86 

.85 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

.90 

1.10 

Triple  No.  2 . . 

.80 

.95 

SWEET  POTATOES 

.95 

No.  2%  .'. . .'. . 

1.25 

No.  3,  Squat  Vac . 

1.15 

No.  10  . :. . 

4.00 

1.00 

No.  2%  . 

1.30 

No.  lb  . 

Central 
Low  High 


West  Coast 
Low  High 


1.70 


TOMATOES 


Solid  Pack 


Fancy,  No.  2 . . . 

No.  2%  . 

No.  10  . 

£x.  Std.,  No.  1 . 

No.  2  . 

No.  2%  . . 

No.  10  . 

Std.,  No.  1 . 

No.  2  . 

No.  . 

No.  10  . 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04. 

No.  10  . 

Std.,  No.  1,  Trim  1.035... 
No.  10  . 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . 

No.  300  (13%  oz.) . 

No.  2  (18  oz.) . 

No.  303  Cyl.  (20  oz.) . 

No.  2  Cyl.  (24  oz.) . 

No.  3  Cyl.  (46  oz.) . 

No.  10  . . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 


1.15  . 

1.25  . 

1.55  1.60 

5.25  . 

.62%  .57% 

.85  .95 

.90  1.05 

1.30  1.35 

1.25  . 

1.35  . 

4.00  4.25 

4.00  . 

4.50  . 

With  puree 

.47%  .50 

.50  . 

.80  . 

.77%  .82%j 

.80  . 

1.00  . 

1.15  1.20 

1.16  . 

1.15  . 

3.75  4.00 

3.75  . 

3.75  . 

.45  .60 

.42%  .46 

3.75  3.90 

3.50 

3.65 

.42%  . 

.40  .421% 

.65 

3.00  . 

3.00  . 

3.25 

3.36 

. 62% 

.60 

.67% 

.70 

.62% 

.75 

.85 

.70 

.70  .72%2 

1.65 

1.60 

3.00 

3.35 

3.25  . 

2.75  2.85 

.86 

.76  . 

1.25 

4.00 

3.60  ....... 

Canned  Fruits 

APPLES 


CANNED  FRUITS— Continued 


Eastern  Central 

Low  High  Low  High 

PEACHES 

Y.  C.,  Fey.,  No.  2% . . . 

Choice,  No.  2% .  . 

Std.,  No.  2% .  . 

Fey.,  No.  10 .  . 

Choice,  No.  10 .  . 

Std..  No.  10 .  . 

S.  P.  Pie,  No.  10 .  . 

Water,  No.  10 .  . 


West  Coast 
Low  High 


2.16  2.25 

1.95  2.00 

1.86  1.86 

6.80  . 

6.00  6.76 

6.60  6.00 

6.60  6.76 

4.60  . 


PEARS 

Keifer,  Std.,  No.  2% _ 

No.  10  . 

Choice,  No.  2% . 

No.  10  . 

Bartlett,  Fancy,  No.  2% 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water  . 

No.  10  Pie,  S.  P . 


2.25  2.40 

2.00  2.30 

1.80  2.00 

7.60  7.90 

6.90  7.60 

6.30  6.60 

.  6.00 


PINEAPPLE 


F.  O.  B.  Honolulu 

Cuban  Mexican  Crushed  Sliced 


Fancy  No.  1  Flat 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice.. 
No.  10  in  Syrup 


.77%  .86 

.87%  .90 
1.60  1.62% 
1.70  1.70 

6.60  6.10 

6.00  6.00 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2%2  . 

46  oz . 

No.  10  . 

RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  .  !».75  . 

Red,  Water,  No.  2 . 

No.  10  .  10.50  . 

Black,  Syrup,  No.  2 .  2.35  2.40 

Red,  Syrup,  No.  2 .  2.35  2.40 


F.  O.  B.  Honolulu 


.62% 

.72% 

1.07% 

1.62% 

2.47% 

6.00 


1.65 


1.65 


2.50 

3.00 


No.  10,  water .  5.00 

No.  10,  standard  heavy  pack . 

No.  10,  fancy  heavy  pack . 


Canned  Fish 

LOBSTER 


APPLE  SAUCE 

No.  2  Fancy . 80  1.00 

No.  10  .  4.00  4.75 

No.  2  Std . 

No.  10  . 


Flats,  1  lb .  nominal 

%  lb .  3.25  . 

%  lb .  1.90  . 


OYSTERS 


Southern  Northwest  Selects 


APRICOTS 

No.  2%,  Fancy.. 
No.  2%,  Choice 

No.  2%,  Std . 

No.  10,  Fancy.. 
No.  10,  Choice.. 
No.  10  Std . 


Std.,  4  oz .  1.40 


.  1  45 

1.15  1.25 

1.75  1.80 

2.00 

2.10 

1.85 

1.95 

.  2.90 

1.55 

1.60 

6.76 

5.75 

7.00 

SALMON 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water . . 

BLUEBERRIES 

No.  2  . 

No.  10  . 

CHERRIES 

Red  Sour  Pitted.  No.  2... 

Red  Sour,  Pitted,  No.  10. 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  . 

No.  6  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


1.76  1.90 

9.00  10.00 


1.60 

1.90 

1.55 

8.25 

9.00 

7.50 

1.25  . 

6.'6o  e’oo 


Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 


2.76  . 

2.40  2.75 

2.30  2.45 

9.00  9.50 

8.50  9.25 

7.75  8.25 


SHRIMP 


No.  1,  Small . 

No.  1,  Medium. 
No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 


2.70 

2.80 

9.50 

%  Oil,  Key . 

%  Oil,  Keyless . 

9.00 

Florida 
.66  . 

Texas 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48*8 . 

1.15 

2.76 

1.20 

3.10 

2.60 

1.00 

2.76 

TUNA  FISH,  Per  Case 

.70 

1.60 

.75 

1.70 

.70 

1.60 

1.65 

1.25 

6.00 

1.85 

6.00 

Fey.,  Yel.,  Is,  24’8 . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

¥43  . 

Light  Meat,  Is . 

%s  . 

%8  . 

3.75 


4.00 

3.00 


4.25 


Southern 

1.70  . 

1.80 

1.90 


3.40 

2.05 


1.75 

1.10 


1.70 


3.75  4.30 


12.00  13.50 

6.26  7.00 

4.15  4.50 

10.60  11.00 
6.76  6.10 

3.60  4.10 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition f  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS. 


BROKERS 


AND  BUYERS 


Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  “Canable”. 


"I  would  not  take  $1,000.00  for  my 
copy  if  I  could  not  set  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street,  MARYLAND 
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3/aHAMP§Rs 


FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO.,  Murfreesboro.  N.  C. 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

"They  have  everything  u-ith  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning.” 

Na»  6th  Edition 

Published  by  THE  CANNING  TRADE. 


MODERN  / 

DESIGNS 


WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Three  sets  1000  gallon  Kookmore  Coils  and 
Steam  Traps.  These  coils  and  traps  have  been  inspected  and 
tested  by  one  of  the  oldest  manufacturers  in  the  country  and 
guaranteed  in  A-1  condition.  A.  K.  Robins  &  Co.,  Inc.,  Balti¬ 
more,  Md. 


FOR  SALE — 2  Olney  Washers,  1  Monitor  Rod  Reel  Washer, 
1  Rotary  Pea  Washer,  Long  12-inch  Gooseneck  Elevator.  Badger 
Machine  Works,  Box  225,  Berlin,  Wisconsin. 


FOR  SALE — 2  Zastrow  Retorts,  1  five-pocket  Ayars  Filler, 
1  Burt  Labelling  Machine  set  for  No.  2  cans,  all  in  good  condi¬ 
tion.  Address  Box  A-2558,  The  Canning  Trade. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 


WANTED — Peeling  and  Diceing  equipment  for  beets,  carrots, 
etc.  Also  four  Pea  Viners.  State  condition  and  best  price. 
Address  Box  A-2557  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Complete  tomato  cannery  including  all  neces¬ 
sary  buildings  located  in  best  section  of  Eastern  Maryland. 
Now  in  operation.  Address  Box  A-2556  The  Canning  Trade. 


to  meet  your  trade  requirements. 


Pi  edmont  LabelCom  pany 

I NCORPORATED 


DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD  VIRGINIA 


WANTED  — CANNED  FOODS 


WANTED  —  Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — Sales  Executive  for  years  serving  as 
sales  counsellor  specializing  in  canned  foods,  with  many  success¬ 
ful  campaigns  to  his  credit,  will  consider  permanent  sales  man¬ 
agement  position  with  responsible  canning  firm.  All  replies 
strictly  confidential.  Address  Box  B-2554,  The  Canning  Trade. 


1 

i 
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Smile  Awhile 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


TEXAS  TABLE  MANNERS 

A  Texas  father  was  dining  with  his  son  in  a  Texas  hotel, 
and  in  the  course  of  dinner  the  son  got  into  an  argument  with 
a  cowboy.  The  cowboy  called  the  son  an  offensive  name,  a 
very  offensive  name,  and  the  young  fellow  grabbed  his  knife 
in  his  fist  and  started  around  the  table  to  be  avenged. 

“Ain’t  ye  got  no  table  manners?”  the  old  man  hissed. 

“But,  pop,  ye  heered  what  he  called  me,  didn’t  ye?” 

“Yes,  I  heerd  all  right,  but  that  ain’t  no  ground  for  yer 
fergettin’  yer  table  manners.  Put  down  that  there  knife  and 
go  at  him  with  yer  fork.” 

.A  fellow,  inviting  a  friend  to  his  wedding  anniversary,  ex¬ 
plained  how  to  find  him  in  the  apartment  house  where  he  lived. 
“Come  to  the  seventh  floor,”  he  said,  “and  where  you  see  the 
letter  ‘D’  on  the  door,  push  the  button  with  your  elbow  and  when 
the  door  opens  put  your  foot  against  it.” 

“Why  do  I  have  to  use  my  elbow  and  my  foot?”  asked  his 
puzzled  friend. 

“Well,  for  heaven’s  sake!  You’re  not  coming  empty-handed, 
are  you?”  was  the  reply. 

Guest  in  Hotel:  “Manager,  please  send  me  up  a  full  length 
mirror.” 

Maitre  d’hotel:  “Why,  there  is  a  half  length  mirror  in  every 
room.” 

Guest:  “That’s  just  the  trouble.  Twice  already,  I’ve  gone 
down  to  the  dining  room  without  my  trousers.” 

GAS 


Patented 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


Write  for  Catalogue  and  further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


otvCo- 


Vot 


“Did  you  interview  the  Congressman?” 

“Yes.” 

“What  did  he  say?” 

“Nothing.” 

“I  know  that — but  how  many  columns  of  it!” 

“I  suppose  you  have  been  in  the  Navy  so  long  you  are  ac¬ 
customed  to  sea  legs.” 

“Why,  lady,  I  wasn’t  even  looking!” 

SAMPLER 

“How  much  are  your  peaches.  Grocer?” 

“Penny  each.  Mam.” 

“I’ll  have  one.” 

“Giving  a  party.  Mam?” 

A  Colonial  officer  in  a  small  African  town  received  the  fol¬ 
lowing  wire  from  the  War  Office: 

“War  declared.  Ari'est  all  foreigners  immediately.” 

He  I’eplied:  Have  arrested  five  Swiss,  eight  Americans,  three 
Cubans  and  five  French.  Please  state  with  whom  we  are  at 
>'ar.” 


NOT  IN  A  HURRY 

An  old  Scotchman,  David  Gordon,  was  seriously  ill,  with  scant 
ope  for  recovery.  He  had  been  wheedled  into  making  a  will 
ly  relatives,  and  these  were  now  gathered  about  his  bedside 
vatching  him  laboriously  sign  it.  He  got  as  far  as  D-A-V-I — 
hen  fell  back,  exhausted. 

“D,  Uncle  David,  D,”  exhorted  a  nephew. 

“Dee!”  ejaculated  the  old  Scot  feebly,  but  with  indignation; 
I’ll  dee  when  I’m  ready,  ye  avaricious  wretch!” 

TEACHING  THE  GAME 

Marjorie — So  Harry  is  teaching  you  how  to  play  baseball? 

Mildred — That’s  right;  and  when  I  asked  him  what  a  squeeze 
play  was,  I  think  he  put  one  over  on.  me. 
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ATTENTIOM{g*^g|g| 

ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 

CANNED  FOODS 

DOMESTIC  OR  OVERSEAS  SHIPMENTS 

Wc  are  equipped  to  manufacture  to 
Navy  or  other  Specifications — ALL 
BOUND- ROCK  FASTENER. 
WOODEN  BOXES  for  all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CO.,  INC. 

Portsmouth,  Virginia 


ALMANAC 

It  contains  the  answer  to  most  any 
question  you  want  to  know  about 
the  packs,  acreage,  yields,  laws, 
regulations,  labeling  requirements, 
grades  and  Where  To  Buy  your 
needs  etc.  Learn  to  use  it — you'll 
be  surprised  at  its  thoroughness. 

260  Paaes  of  Cannins  References.  Per  Copy  $1.00 

THE  CANNING  TRADE 

20  South  Gay  Street,  BALTIMORE,  MARYLAND 


_ Where  To  Buy _ 

— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood) 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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Maximum  Protection 

at 

Minimum  Cost 

against  losses  by 

FIRE  .  LIGHTNING  •  WINDSTORM 
EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


Plain, 

Varnished. 

Embossed. 

THE 

Simpson  s  doeller 

CO. 

BALTIMORE.MD. 


necovery  t  rom  75%  to  90% 


Always  the  maximum  yield  of  juice  without  breaking  seeds.  No 
paddling,  no  beating  hence  no  tendency  to  aerate  the  product. 
Get  liuJletin  P^o.  531-1  and  prices. 

Chlsholm'HifJerCo. 

NIAGARA  FALLS,  N.  Y. 

Branch  Offices  and  Warehouses:  COLUMBUS,  WIS.;  CHICAGO,  ILL. 
CRCO  Repreaentalivea: 

JAS.  Q.  LEAVITT  &  CO.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 
W.  D.  CHISHOLM.  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO..  Inc.,  BALTIMORE.  MD. 
LENFESTEY  SUPPLY  CO..  TAMPA.  FLA.  430  B 


ROBINS  Continuous 

SPINACH  BLANCHER 

"Open  top"  continuous  blancher  that 
assures  more  of  the  natural  color  in 
spinach  and  greens  after  blanching. 

No  waste;  no  bruising  or  tearing  of  the 
product.  All  steel,  welded  construction. 
Thoroughly  practical  and  will  give  years 
of  service. 

A.  K.  ROBINS  &  CO.,  INC. 

Caterers  to  Canners 

BALTIMORE,  •  -  MARYLAND 
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I  HE  camera  was  set  to  take  a 
picture  in  connection  with  our  onion  breeding  work,  when  a 
casual  butterfly  alighted  on  a  flowering  umbel.  Too  pretty  a  pic¬ 
ture  to  miss,  we  reproduce  it  here  even  if  it  adds  nothing  to 
what  you  already  know  about  the  excellence  of  Asgrow  Seeds. 


Associated  Seed  Growers,  Inc. 

Itreeders  and  Grtnvers  of  I  ef(etable  Seeds  since  IHUb 

Main  Office:  New  Haven,  Conn. 

Atlanta  •  Cambridge,  N.Y.  •  Indianapolis  •  Los  Angeles 

Memphis  •  Milford,  Conn.  •  Salinas  •  San  Antonio 


